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The  Beaumont  Enterprise's  coverage 
of  Spindletop  began  100  years  ago. 


A  hundred  years  after  its  headlines  trumpeted  the  discovery  of  oil  at  Spindletop, 
The  Beaumont  Enterprise  rediscovered  Southeast  Texas'  economic  birthplace  in 
a  16-page  commemorative  section. 

The  newspaper,  barely  two  decades  old  when  the  first  gusher  erupted  out  of  the 
Texas  clay,  brought  a  hundred  years  of  perspective  to  the  story  of  the  century. 

Its  reporters,  photographers  and  editors  spent  months  on  a  research  treasure  hunt 
through  library  files  and  dresser  drawers  that  yielded  handwritten  notes,  dusty 
photographs  and  old  advertising  circulars. 

Through  first-person  accounts,  classic  photographs  and  turn-of-the-century 
typography,  this  unusual  section  transported  readers  back  in  time  to  the  moment 
that  defined  a  region.  The  Spindletop  anniversary  section,  complementing 
weeklong  coverage  of  the  centennial  celebration,  has  become  a  popular  collector's 
item.  Thousands  of  copies  have  been  distributed  to  schools,  helping  ensure 
that  the  Spindletop  legacy  will  endure  for  another  100  years. 

Celebrating  a  community's  heritage  is  one  more  way 
Hearst  Newspapers  enrich  readers'  lives  every  day. 


FEATURE 

RETAIL  OUTLOOK  it’s  beginning  to 

feel  a  lot  like  Christmas,  but  retailers 
nationwide  are  finding  little  reason 
for  holiday  cheer . 1 


newspapers  was  not  aimed  at  the  Knight 
Ridder  corporate  leadership  or  the 
publisher  of  The  Miami  Herald,  but 
rather  at  the  demands  of  faceless  Wall 
Street  financial  analysts 
who  seem,  from  where  I  sit, 
insensitive  to  the  vagaries 
of  newspaper  journalism. 

I  blame  the  short  view 
of  Wall  Street  for  the 
financial  stresses  faced  by 
the  newspaper  industry. 

I  don’t  know  much  about 
the  publishing  industry, 
but  I’ve  never  assumed 
that  Knight  Ridder  or  the 
leadership  of  The  Miami 
Herald  invented  these 
draconian  expectations. 

But  it  was  a  careless 
comment,  easily  misunderstood.  What 
I  should  have  said,  wth  less  hyperbole, 
was  that  I’ve  worked  for  newspaper 
chains  before  joining  Knight  Ridder 
that  were  far  more  interested  in 
profit  and  far  less  interested  in  good 
journalism  and  that,  even  in  tough 
times,  the  differences  remain  stark. 

What  I  did  say,  though  it  was  not 
included  in  the  article,  was  that  any 
apprehensions  about  the  change  in 
executive  editor  from  Marty  Baron 
to  Tom  Fiedler  disappeared  after  the 
first  big  Miami-style  crisis.  It  was 
that  same  old  rush  of  Miami  Herald 
adrenaline.  Tom  marshaled  the  staff. 

Next  morning,  it  was  the  great  paper. 

And,  as  I  told  your  reporter:  “Who 
remembered  Marty  Baron?” 

FRED  GRIMM 

METRO  COLUMNIST 
The  Miami  Herald 


WE  FIND  IT  IRONIC  AND  DISAP- 
pointing  that  the  only 
New  York  daily  not 
mentioned  in  your  report  on 
coverage  of  the  World  Trade 
Center  attacks  was  the  only 
newspaper  in  the  city  that  had 
the  story  as  the  Al  lead  in  its 
regular  edition  on  Sept.  11 
[“With  the  world  crashing 
down  all  around  them,” 

Sept.  17,  p.  4]. 

Staten  Islanders  have  been 
counting  on  the  Staten  Island 
Advance  for  news  about  their 
fnends,  relatives,  colleagues, 
and  neighbors  who  were 
killed  in  this  tragedy. 

E^Fs  failure  to  recognize,  or  even 
acknowledge,  the  newspaper’s  existence 
is  a  disservice  to  our  readers  and  to  yours. 

It  is  an  inexcusable  omission. 

PAUL  MC  POLIN 
NIGHT  CITY  EDITOR 
EILEEN  AJ  CONNELLY 
ASSISTANT  NIGHT  CITY  EDITOR 
CLAIRE  REGAN 
CONTENT  AND  DESIGN  EDITOR 
Staten  Island  Advance 
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Hot  wire  The  Monroe  Doctrine 
is  no  more,  and  papers  flock  to  wire 
services  for  news  of  the  world . 5 

Next  online  Mediaspace 
boldly  goes  where  millions  of  dollars 
have  gone  before,  never  to  return  . .  .6 

Register  rings  Journal 
Register  raises  the  price  of  its  papers 
but  expects  circ  levels  to  grow  . 8 

National  report  Newspaper 
industiy  news,  from  points  north,  east, 
south,  and  west . 8 

Taking  requests  TheRecord 
has  thousands  of  Americans  rallying 
around  its  now-famous  flag  photo  .  .9 

Calendar . 9 


DEPARTMENTS 


NEWSPEOPLE  Jeff  Rogers,  finance 

chief  at  Home  News  Enterprises  .  .10 

EDITORIAL  Florida  pols  are  plotting 

to  block  the  state’s  sunshine  . 11 

MARKET  PROFILE  Focusing  on 

Houston .  . 16A 

TECHNOLOGY  Agfa  acquires  its 

graphic-arts  rival  Autologic  . 18 

SYNDICATES  North  of  the  border. 

At  Large  is  amassing  features . 19 

HOT  TYPE  The  Best  —  and  Rest  — 
of  the  Press  . 21 

■30"  Allan  Wolper:  Berkeley  students 
still  protest,  but  for  new  reasons  .  .22 

Classified  . After  16 


Editor’s  note:  Mea  culpa.  We  don’t  see  the 
Staten  Island  Advance. 


IN  MY  REMARKS  FEATURED  IN  THE 

Sept.  10  article,  “Fiedler  calling 
signals  in  Miami”  [p.  10],  perhaps 
I  was  not  clear.  My  complaint  about  the 
annual  profit  requirements  faced  by 


50  YEARS  AGO 


NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


administration  of  “sinister" 
motives  in  its  present  relations 
with  American  newspapers. 


manager  of  Gannett  Newspapers, 
in  urging  publishers  to  charge 
enough  for  advertising  “to  keep 
newspapers  fearless  and  strong" 
during  an  addressing  to  an 
industry  group  in  Chicago. 


OCT.  13,  19.'>1: 

Declaring  “the  press  is  held  in 
contempt"  by  Washington,  Edwin 
F.  Russell,  publisher  of  the 
Harrisburg  (Pa.)  Patriot  and 
News,  accused  the  Truman 


Cover  illustration  by  Lonnie  Busch 


“We  aren’t  sick  —  we're  timid, 
declared  Frank  Tripp,  general 
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Reporters  might 
be  allowed  to 
attach  themselves  to 
military  units.  But 
they  might  not  be 
able  to  report  full 
names  and  home¬ 
towns  of  soldiers 
and  sailors,  for  fear 
of  exposing  stateside 
families  to  retaliation. 

Those  are  among  the 
preliminary  indications 
from  the  Bush  admin¬ 
istration  as  it  gropes 
toward  accommodat¬ 
ing  journalists  seeking 
to  cover  the  shadowy 
war  against  terror. 

The  likelihood  of 
deploying  the  national 
pool  for  covering 
military  operations 
has  risen,  officials 
said.  But,  said  top 
Pentagon  spokesper¬ 
son  Torie  Clarke,  “We 
would  much  rather 
have  open  reporting” 
with  reporters  choos¬ 
ing  where  to  go. 

Clarke,  in  comments 
Sept.  28  to  Washing¬ 
ton  bureau  chiefs,  em¬ 
phasized  officials 
would  not  talk  about 
operations  —  even 
past  ones,  since  they 
might  reveal  patterns. 
-TODD  SHIELDS 


At  the  Los  Angeles  Times-Washington  Post  News 
Service,  at  lesist  15  new  clients  have  signed  on,  in¬ 
cluding  many  from  foreign  countries,  said  Rob  Cle- 
land,  vice  president  of  marketing  and  technology. 
He  said  the  service,  which  has  465  customers  in  the 
United  States  and  203  overseas,  added  clients  in 
"  I  Egypt,  Oman,  and  England. 

'  1  Sidney  Goldberg  of  United 
Media,  which  oversees  distri- 
.  bution  for  Scripps  Howard 

L  JBeBSMtt  JH  News  Service  and  The  Christ- 
j  ian  Science  Monitor,  said  both 
more  in  demand. 
Scripps  Howard  added  five 
clients  to  its  400-plus  list  of 
contract  customers,  while  the 
1.  Monitor  picked  up  three. 

“I  think  we  will  see  several 
more  new  clients  for  the  Moni¬ 
tor  in  the  next  few  weeks,” 
Goldberg  said.  “At  least  80  pa¬ 
pers  have  expressed  interest.” 

There  also  is  more  interest 
in  visual  content,  said  KRT 
Editor  Jane  Scholz,  who  noted 
sales  of  photos  had  jumped 
25%.  The  New  York  Times 
News  Service  and  Reuters  each 
reported  more  demand  for 


News  services  add  dozens  of  clients 
as  papers  tap  wires  to  provide 
info  on  the  ‘big  story’  abroad 


BY  JOE  STRUPP 

IN  THE  PAST,  Editor  Stan 
Tiner  never  worried  about 
getting  enough  interna- 
tional  news  in  The  Sun  Herald 
of  Gulfport,  Miss.  For  most  of 
his  readers,  stories  about  the 
Middle  East  were  not  nearly  as 
interesting  as  riverboat-gam- 
bling  revenue  or  the  start  of  the 
local  oyster  season.  SB 

But  after  the  earth-shatter-  ■■ 
ing  events  of  Sept.  11,  Tiner  de- 
cided  that  the  four  news  wires 
he  used  were  not  enough,  and  'HU' 

signed  up  with  the  New  York  ^  ^  ^ 

Times  News  Service.  “They 
seem  to  be  especially  good  at  ; 
the  big  story,”  Tiner  told  Ei^P.  — 

“It’s  a  little  insurance.”  ^ 

Tiner  isn’t  alone.  Since  the  — — - 

terrorist  attacks  on  Amenca,  .^imes  News  Service 
news  services  from  Washington 
to  Los  Angeles  report  a  marked  increase  in  new  cus¬ 
tomers  and  in  the  number  of  items  —  especially 
photos  and  graphics  —  being  taken  from  their  wires. 

“We’ve  really  seen  a  huge  pick-up,”  said  Walter 
Mahoney,  a  spokesman  for  Knight  Ridder/Tribune 
Information  Services  (KRT),  which  has  had  a  30% 
increase  in  Web  site  purchases,  and  signed  on  16 
college  newspapers  for  its  campus  news  service. 
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Amid  online  ad-placement  woes 


Three  newspapers 
have  become 
one.  Syracuse  News¬ 
papers,  owned  by 
Advance  Publications, 
previously  published 
The  Post-Standard 
in  the  morning,  the 
afternoon  Syracuse 
Herald- Journal,  and 
the  Sunday  Syracuse 
Herald  American. 

That  ended  when 
the  last  Herald-Journal 
published  Sept.  29 
and  the  final  Herald 
American  came  out 
Sept.  23. 

The  Post-Standard 
is  now  the  only  daily 
paper,  printing  seven 
mornings  a  week. 

“We’ve  been  prepar¬ 
ing  for  this  for  the 
last  five  years,”  said 
Executive  Editor  Mike 
Connor,  referring  to 
the  1996  merger  of 
the  morning  and  after¬ 
noon  newsrooms,  as 
well  as  new  bureaus. 

-  JOE  STRUPP 


try  observers  say  By  offering  a  flexible 
)ut  completed.  array  of  cu.stom  services 

had  no  comment  and  not  being  overly 
;  rumor.  Said  dependent  on  the  Inter- 

e  Morris,  spokes-  net,  said  Jeff  Burch, 

111  for  AP  (parent  senior  vice  president 

Send  digital  ad-  sales  and  marketing, 
gement  and  deliv-  “Newspapers  and 

rvice),  “We  talk  to  advertising  are  people 

regularly  about  a  businesses,  and  while 
the  Internet  is 

□Ter  a  one-stop  important  to  our 

•n  that  can  comply  in  plan- 

nmg,  traftickmg, 

modate  the  and  billing,  our  suc- 

„  j  cesses  are  measured 

omphcated  andbuiltonour 

’  —  GEOFF  DODGE  relationships  with 

Mediaspace  Solutions  the  individual 

papers,”  said  Burch. 
The  company  is  an 
offshoot  of  MediaSpace- 
Bank.com,  launched  in 
1992  with  a  focus  on 
“standby”  ads. 

Burch  said  the  firm, 
employing  45  people, 
is  funded  by  venture 
capitalists,  including  a 
major  media  company 
he  declined  to  name. 

Hands  down  the 
biggest  player  in  the 
newspaper  ad-place- 
ment  business  is  still 
Newspaper  Services  of 
America,  a  350-employ¬ 
ee  company  based  in 
Downers  Grove,  Ill.  It 
placed  $1.6  billion  in 
advertising 
in  2000  and 
is  just  now 
dabbling  with 
an  electronic- 
placement 

^  order  system, 

said  Chairman 
and  CEO  Scott 
Harding.  Anoth- 
er  big  player  is  the 
McClatchy  Co.’s 
The  Newspaper 
>■.  /  Network.  11 


bled  Nice  ad 
system  called  eio  (elec¬ 
tronic  insertion  order) 
and  MediaPassage’s 
e-commerce  system. 

Nice  put  about  $16 
million  into  its  hardly 
used  system  before 
abandoning  it  months 
ago,  and  MediaPassage 
shut  down  Sept.  24 
after  spending  a  like 
amount  on  technol-  ^ 
ogy.  When  it  closed, 
the  Seattle-based  8 
company  had  150 
employees. 

“Investors  refused  p 
to  put  any  more 
money  in,”  said 
MediaPassage  co¬ 
founder  Carl  Bryant, 
and  noted  the  post- 
Sept.  11  economy  “drove 
a  spike  in  our  heart.” 
Bryant  added  the 
company  would  likely 
still  be  in  business  had 
it  been  able  to  purchase 
Nice’s  existing  ad- 
placement  operation 
from  NAA,  but  claimed 
NAA  is  intent  on  selling 
to  The  Associated  Press, 
a  long-rumored  deal 


BY  JOEL  DAVIS 

At  almost  every 
turn  these  days, 
the  world  of 
newspaper  advertising 
placement  is  in  flux. 

Despite  the  fact  that 
two  highly  touted 
online  newspaper 
ad-placement  services 
have  dot-bombed,  a 
Norwalk,  Conn.-based 
finn  with  a  big-name 
CEO  is  confident  its 
new  Web-oriented 
approach  will  prosper. 

“We  offer  a  one-stop 
solution  that  can  accom¬ 
modate  the  most  com¬ 
plicated  plans  with 
multiple  ads  on  different 
schedules  in  hundreds 
of  newspapers,”  said 
Mediaspace  Solutions’ 
CEO  Geoff  Dodge, 
former  publisher  of 
Money  magazine. 

Dodge’s  claims  seem 
optimistic  in  light  of 
two  dramatic  failures 
recently  in  the  online 
newspaper  ad-place- 
ment  business:  the 
Newspaper  Association 
of  America’s  (NAA)  trou¬ 


variety  of  things  and 
continue  to  talk  to  them 
on  various  subjects.” 

Nice  is  still  a  major 
player  in  newspaper 
ad-placement.  Its 
biggest  client  is  the 
Newspaper  National 
Network  (NNN), 
a  NAA  affiliate.  NNN 
President  Nicholas 
Cannistraro  Jr. 
declined  to  comment 
for  this  story. 

So  how  does  Dodge’s 
Mediaspace  Solutions 
jjBl  expect  to  succeed 
^  where  others  have 
failed? 


The  Providence 
(R.l.)  Journal, 
after  going  about  six 
years  without  staff 
cuts,  offered  a  buyout 
package  to  employees 
last  Wednesday, 
according  to  the 
Providence  News¬ 
paper  Guild. 

Full-timers  age  55 
and  up  are  eligible  for 
the  buyout,  and  have 
45  days  to  accept  it. 
Some  166  of  1,100 
employees  company¬ 
wide  are  eligible,  the 
Guild  estimated. 

-  LUCIA  MOSES 
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OUR  TEAM  BEGAN  ADDING  SEVERAL  NEW  FEATURES. 


INCLUDING  PARADE.  THANK  YOU.  PARTNER.  » 


-KAREN  WITTMER.  PUBLISHER,  THE  EAST  VALLEY  AND  SCOTtSDALE  TRIBUNE 


Join  Us  Every  Sunday  In 


'I  Want 

To  Lift  The  Spirit 
Of  The  Country’ 


I 


AConyersalionWillikerita^ 


Each  week,  PARADE  engages  in  A  Conversation  With  America^*^  reaching  nearly  80  million  readers  throogh  our 
unique  brand  of  informative,  engaging  journalism  and  world-famous  expert  advice.  To  have  a  conversation  about  newspapers, 
call  JACK  GRIFFIN  at  (212)450-7139  or  e-mail  jack  griffin@parade.com.  ^ 
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CEO  eocpects  circ  gains 

‘Register’  receipts  up 


BY  LUCIA  MOSES 

PUBLISHERS 

usually  expect  to 
take  a  circulation 
hit  when  they  raise  the 
price  of  the  paper  —  a 
trade-off,  it  is  hoped, 
for  higher  circulation 
revenue.  But  the  Journal 
Register  Co.  expects  to 
pull  off  circulation  gains 
at  a  dozen  or  so  of  its 
dailies  —  including 
four  that  raised  home- 


delivery  prices  this  year. 

Robert  M.  Jelenic, 
Journal  Register  presi¬ 
dent,  chairman,  and 
CEO,  said  those  papers 
that  raised  their  prices 
could  show  circulation 
increases  as  high  as  3% 
in  the  six  months  ending 
Sept.  30,  counter  to 
the  industry  trend  of 
declining  circulation.  He 
made  that  forecast  be¬ 
fore  terrorist  attacks 


Sept.  11,  which  will  likely 
I  lift  the  numbers  further. 

Jelenic  believes  he  can 
I  raise  prices  while 
!  increasing  circulation 
because,  unlike  other 
I  publishers,  he  hasn’t 
i  reacted  to  the  slowdown 
i  by  laying  off  staff  or 
j  cutting  pages  at  his 
papers,  already  run  lean, 
t  While  publishers  are 
1  increasingly  embracing 
subscription  discounts 


as  a  way  to 
increase  cir¬ 
culation  and 
j  retention, 

'  he  said  his 
papers  also 
tend  to 
avoid  deep 
discounts. 

'  Jelenic 
contended 
that  by  not 
!  discounting,  he  gets 
more  loyal  readers. 
While  he  noted  circula¬ 
tion  isn’t  unimportant, 
Jelenic  said  he’s  more 
interested  in  building 
'  readership  in  the  well- 
off  suburbs  advertisers 
want  to  reach. 


Journal 
Register 
expects  the 
price  hikes 
to  increase 
circulation 
revenue  close 
to  $500,000 
this  year  and 
about  $1.2 
million  next 
year. 

It’s  money  that  will 
be  especially  welcome 
in  a  time  of  sluggish 
advertising  spending: 
for  the  first  half  of  this 
year,  Journal  Register’s 
pro  forma  ad  revenue 
declined  $6.4  million, 
or  4.5%.  11 


Robert  M.  Jelenic 


Journal 
Register  Co. 


NATIONAL  REPORT 


The  alternative  universe 

IN  A  BUSY  STRETCH  FOR  ALTERNATIVE  WEEKLIES, 
the  publisher  of  Fort  Worth  (Texas)  Weekly 
is  buying  the  paper  from 
the  New  Times  Inc. 
chain  for  an  undisclosed 
sum.  Lee  Newquist, 
who  has  been  involved 
with  the  paper  since  New 
Times  bought  it  last  year, 
is  ending  his  19-year 
career  with  New  Times 
to  run  the  weekly. 

Review  Publishing 
sold  the  assets  of  In 
Pittsburgh  to  rival 
Pittsburgh  City  Paper 
after  deciding  that  it  no 
longer  made  sense  to 

invest  in  the  struggling  V  /  - 

paper.  C/fy /^per  folded  rr  ^  “  ^  ^ 

.  ^  New  owner  Newquist 

In  Pittsburgh. 

In  Salt  Lake  City,  publisher  James  Major 
closed  The  Event  because  of  poor  advertising 
projections,  among  other  reasons. 

—  Lucia  Moses 


sick  leave  provisions,  Knoblich  said.  A  union 
spokesman  couldn't  be  reached  for  comment. 

In  August,  the  union  had  authorized  a  strike 
against  the  paper,  with 
workers  saying  they  were 
frustrated  at  the  slow  pace 
of  negotiations.  The  old 
contract  expired  May  30 
and  talks  had  been  under 
way  since  April. 

—  Joel  Davis 

income  down  under 


n; 


on  his  honor  box 


‘The  Herald’  keeps  trucks  rolling 

Members  of  Teamsters  Union  Local  763 
have  ratified  a  proposed  contract  with 
The  Herald  in  Everett,  Wash.  The  new  contract 
should  be  signed  soon.  Herald  Controller  Jerry 
Knoblich  said.  The  contract  gives  raises  of 
slightly  more  than  3%  a  year  to  about  25 
Herald  drivers.  It  also  improves  pension  and 


Ew  York  Post-parent 
News  Corp.  last 
week  became  the  latest 
media  company  to  warn  of 
lower  growth  in  the  wake 
of  the  Sept.  11  attacks. 
Chairman  and  CEO  Rupert 
Murdoch  said  the  attacks 
weakened  an  already  soft 
ad  environment,  affecting  his  businesses 
in  the  United  States  and  abroad. 

News  Corp.  now  expects  operating  income 
for  its  2002  fiscal  year,  which  began  July  1, 
to  grow  in  the  high  single-digit  to  low  double¬ 
digit  range,  down  from  earlier  estimates  of 
about  20%  growth.  —  LM. 

From  a  newsroom  to  a  living  room 

The  Free  Press  Building,  a  downtown 
Detroit  landmark  empty  since  1998  when 
the  Detroit  Free  Press  moved  in  with  its  joint¬ 
operating  partner.  The  Detroit  News,  has  been 


sold  for  $2  million  to  the  Farbman  Group, 
a  Southfield,  Mich.,  developer.  Farbman 
said  it  planned  to  convert  the  76-year-old, 
14-story  building,  designed  by  famed  Detroit 
architect  Albert  Kahn,  into  residential  lofts 
and  retail  space. 

—  Mark  Fitzgerald 

Bears  claw  Freedom  Forum 

The  Freedom  Forum  is  closing  its  First 
Amendment  Center  in  New  York  and  four 
overseas  offices  as  a  result  of  a  30%  decline 
in  its  $1  billion  endowment  caused  by  the 
bearish  stock  market. 

The  foundation  is  also  seeking  to  cut  an 
undetermined  number  of  jobs  through  a 
voluntary  buyout  program.  Plans  to  relocate 
its  headquarters  from  across  the  Potomac 
River  in  Arlington,  Va.,  to  Washington 
remain  on  track.  —  LM. 

Vanessa  Leggett  still  in  jail 

Bush  administration  officials  show  no 
signs  of  relenting  in  the  case  of  jailed 
writer  Vanessa  Leggett.  In  a  Sept.  27  letter 
to  the  Reporters  Committee  for  Freedom 
of  the  Press,  Justice  Department  official 
Timothy  D.  Wing  noted  Leggett  twice 
had  recourse  to  the  courts,  and  lost. 

Wing  is  counsel  to  the  Executive  Office 
for  U.S.  Attorneys. 

Leggett,  33,  was  jailed  July  20  after 
refusing  to  reveal  sources  she  used  in 
researching  a  society  murder. 

—  Todd  Shields 
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If  at  any  time,  for  any  reason,  you 
decide  that  Editor  &  Publisher 
does  not  measure  up  to  your 
expectations  —  you  can  cancel 
your  subscription  and  receive  a 
full  refund  on  all  unmailed  issues, 
no  questions  asked. 


THOMAS  E.  franklin/the  RECORD,  HACKENSACK,  N.J. 
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17  in  Ifra/WAN/ 
lf■|OFIPPWorld 
Electronic  Publishing 
Conference,  Ifta, 
World  Association  of 
Newspapers,  and 
International  Federa¬ 
tion  of  the  Periodical 
Press,  Palexpo, 

Geneva,  Switzerland 


MSND  Annual  OC  00  ACP/CMA  nil  National  High 

Workshop  and  LU  lO  80th  Annual  0  I  I  School  Journal- 

Exhibition,  Society  for  National  College  ism  Convention,  Jour- 

News  Design,  Pointe  Media  Convention,  nalism  Education 

South  Mountain  Associated  Collegiate  Association  and  Na- 

Resort,  Phoenix  Press  and  College  tional  Scholastic  Press 

Media  Advisers,  Hyatt  Association,  Sheraton 

MACRE  Regency  New  Orleans,  Boston  Hotel,  Boston 

Annual  New  Orleans 

Conference,  11.1)1  SNPA  Annual 

Association  of  Capitol  N  OV  EMBER  1114  Convention, 

Reporters  and  7  Q  ABC  87th  Annual  Southern  Newspaper 

Editors,  Sheraton  I  U  Conference  and  Publishers  Association, 

Grand  Hotel,  Annual  Meeting,  The  Breakers,  Palm 

Sacramento,  Calif.  Audit  Bureau  of  Beach,  Fla. 

_  Circulations,  Sheraton 

Bal  Harbour  Resort, 

Bal  Harbour,  Fla. 


New  York-based 
PR  Newswire, 
the  corporate  press¬ 
release  delivery  serv¬ 
ice,  has  trimmed 
staff  in  the  past  few 
months  in  response 
to  the  economic 
slowdown.  The  cuts 
totaled  less  than  5% 
of  the  staff,  and  leave 
the  head  count  at 
about  800,  said  John 
M.  Williams,  an  exec¬ 
utive  vice  presidenL 
The  economy  also  led 
to  the  scrapping  of  a 
new  service  providing 
profiles  of  private 
companies,  he  said. 

-  LUCIA  MOSES 


17_0n  AAIND  Fall 
If  LU  Conference, 
American  Association 
of Independent 
News  Distributors, 
Hyatt  Hotel  at 
Fisherman’s  Wharf, 
San  Francisco 


on  IPA  News  Media 
)LU  Job  Fair,  Inland 
Press  Association, 
Hotel  Inter¬ 
Continental,  Chicago 


How  to  Buy  & 
Sen  Web  Ads, 
Adweek  Conferences 
and  the  Laredo  Group, 
Hilton  Boston  Logan 
Advertising  Airport,  Boston 

Directors,  and 

Classified  Advertising  NOTE;  To  list  events. 
Managers’  Meeting,  please  e-mail  to 
Suburban  Newspapers  calendar@editOTand 
of  America,  Tremont  publisher.com  or  fax 
Boston  Hotel,  Boston  to  ( 646)  654-5370. 


17  91  Annual 

If  L I  Conference, 
Society  of  Environ¬ 
mental  Journalists, 
Portland  State 
University,  Port¬ 
land,  Ore. 


91-9Q  IPA  116th 
L  \  LU  Annual 
Meeting,  Inland 
Press  Association, 
Hotel  Inter¬ 
Continental,  Chicago 


After  canceling  a 
Sept.  13  awards 
dinner  in  New  York, 
the  Newspaper 
Association  of  America 
today  annouTKed  the 
winners  of  the  2001 
ATHENA  awards. 

Minneapolis-based 
Target  Corp.  won  the 
$100,000  grand  prize 
for  outstanding  cre¬ 
ativity  in  newspaper 
advertising.  The  cam¬ 
paign  was  developed 
by  Target’s  ad  staff 
and  PMH  Advertising, 
Minneapolis. 

Awards  went  to  26 
ads  that  appeared  in 
newspapers. 

All  winning  ads  can 
be  seen  in  a  special 
ATHENA  print  section 
or  on  DVD,  both 
available  for  purchase 
bycalHng(800)652- 
4622,  or  on  the  Web 
at  http;/Avww.naa.ofg. 
-  CARL  SULLIVAN 


.com,  where  - 

anyone  can  ^ 

download  the  '  ^  ^ 
photo  for  free,  ^ 
as  long  as  it’s  for  ;  : 

personal  use.  A 
While  the  paper 
is  not  charging  'jd 

for  the  picture,  ^ 

shot  by  Record  J 

staffer  Thomas  - . 
E.  Franklin,  it’s 
asking  that  a  j 

donations  be 
made  to  one  |  m 
of  a  number  of  i^l 
related  charities, 
including  The  sho< 
Records  own  Trad^ 
disaster  relief  fund, 
which  has  raised  over 
$300,000  to  date. 

The  newspaper  is 
screening  charities 


Thousands  request  star-spangled  shot 


being  touted  as  a  sure 
Pulitzer  Prize  finalist. 

“We’ve  gotten  re¬ 
quests  ranging  from 
firefighters  in  Alaska 
who  want  to  put  it  on  a 
fundraising  T-shirt  to 
[Sen.]  Hillary  Clinton’s 
office  looking  to  put  it 
on  a  postage  stamp,” 
said  Jennifer  Borg,  vice 
president  and  general 
counsel  for  The  Record. 
“Our  rule  has  been  that 
it  cannot  be  used  to 
make  money  or  appear 
on  anything  that  can  be 
sold,”  Borg  said. 

The  Record  also  set  up 
a  page  on  its  Web  site, 
http://www.northjersey 


BY  JOE  STRUPP 

How  MUCH 

demand  does 
it  take  for  a 
news  photo  to  be  truly 
historic?  A  thousand 
requests?  3,000?  5,000? 

At  last  count.  The 
Record  of  Hackensack, 

N  J.,  had  received  some 
10,000  e-mails,  phone 
calls,  and  letters  from 
around  the  globe  asking 
for  its  photograph  of 
firefighters  raising  an 
American  flag  amid 
the  rubble  of  the  World 
Trade  Center.  The 
demand  has  led  to  tight 
rules  for  releasing  the 
picture  that’s  already 
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Dirks,  Van  Essen  &  Murray 


ALABAMA 

Stacy  Craning  to  publisher  of  The  Messenger 
in  Troy  and  president  of  Troy  Publications 
Inc.  from  editor  of  The  Natchez  (Miss.) 
Democrat.  Craning  succeeds  Rick  Reynolds, 
now  president  of  Granite  Publications  in 
Burnet,  Texas. 


MICHIGAN 

Fred  Menko  to  the  newly  created  position 
of  new  media  director  for  the  Lansing 
State  Journal  from  online  manager  for 
LSJ.com,  the  paper’s  Web  site. 


BY  JAMIE  SANTO 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 


JeflFery  B.  Rogers 

SB  Jeffery  Rogers,  38,  has  been  named  chief 
B  ^  financial  officer  of  Home  News  Enterprises 

I  <  y  I  in  Columbus.  An  18-year  industry  veteran, 

■  •  Rogers  joined  the  company  last  September 

^  as  controller.  He  had  previously  served  as 

chief  financial  officer  of  The  Indianapolis 
HHk.  Star.  Home  News  Enterprises  publishes 

four  dailies  in  Indiana:  The  Republic  in  Columbus,  the  Daily 
Journal  in  Franklin,  the  Daily  Reporter  in  Greenfield,  and  the 
Herald  Journal  in  Monticello. 


MISSISSIPPI 
Kevin  Cooper  to  editor  of  The  Natchez 
Democrat  from  managing  editor.  Cooper 
succeeds  Stacy  Craning  (see  “Alabama,” 
above). 


SOUTH  CAROLINA 
Mark  Wilson  to  regional  advertising  manager 
of  the  Morning  News  in  Florence  and  its 
four  related  weeklies  from  publisher  of  the 
Suffolk  (Va.)  News-Herald. 


WISCONSIN 
Gary  Metro  to  managing  editor  of  The 
Journal  Times  in  Racine  from  city  editor. 
Sherri  L.  Jackson  to  city  editor  from 
assistant  city  editor. 


INTERNATIONAL 
Myron  Belkind  to  chief  of  bureau  for  The 
Associated  Press  in  Tokyo  from  chief  of 
bureau  in  London.  Belkind  succeeds 
James  Lagier,  who  retired. 

Barry  Renfrew  to  chief  of  bureau  in  London 
from  Sydney-based  chief  of  bureau  for 
Australia. 

Michael  C.  Corder  to  Sydney-based  chief  of 
bureau  for  Australia  from  news  editor. 
Ellen  Knickmeyer  to  chief  of  bureau  for 
West  Africa,  based  in  Abidjan,  Ivory 
Coast.  Knickmeyer  succeeds  Tim  Sullivan, 
who  is  on  a  leave  of  absence. 


The  Enterprise 


The  Wi  KKi  t  Im>kpem)ent 


King  Times  News 


Danbury  lupnrtrr 


:  Funds  .sised 
to  built",  first 
Habitat  home 


^  proposed 
m  kx  corny 
•  *  cperahcns 


Community  Newspaper  Holdings,  Inc. 

has  sold 

Danbury  (NC)  Reporter 

(4,595  weekly  circulation) 

King  (NC)  Times  News 

(4,098  weekly  circulation) 

Yadkin  (NC)  Enterprise 

(2,361  weekly  circulation) 

Rural  Hall  (NC)  Weekly  Independent 

(725  weekly  circulation) 
to 

Mid-South  Management  Co.,  Inc. 

We  are  pleased  to  have  represented 
Community  Newspaper  Holdings,  Inc.,  in  this  transaction. 


operations  at  the 
Star  Tribune  in  Minneapolis 
from  vice  president,  operations, 
at  The  Fresno  (Calif.)  Bee.  Owen 
succeeds  Paul  Reese. 


vice 
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State  officials  eclipse  the  nation’s  best  sunshine  laws 
in  a  cynical  overreaction  to  attacks  on  America 


WITH  Osama  bin  Laden 
still  safely  ensconced 
somewhere  in  the  moun¬ 
tains  of  Afghanistan  as  we 
went  to  press,  it  appears  the  first  people  to 
he  punished  for  the  worst  act  of  terrorism 
on  U.S.  soil  will  be  the  citizens  of  Florida. 
Using  public  fear  and  anger  as  cover, 
Florida’s  politicians  and  bureaucrats  are 
furiously  dismantling  the  public  records 
laws  and  open  meeting  requirements 
that  make  the  Sunshine  State  a  national 
model  of  government  transparenc>’  and 
accountability. 

Ov  er  the  decades  Floridi¬ 
ans,  by  their  direct  referen¬ 
dum  votes  on  the  state 
constitution  and  Govem- 
ment-in-the-Sunshine  laws, 
have  repeatedly  insisted 
ordinary  citizens  have  the 
right  to  know  what  is  going 
on  in  every  governmental 
body  from  the  legislature  to 
the  librarv’  board.  Until  recently,  Florida 
officials  had  prettv’  much  learned  to  live 
with  the  public’s  scrutiny.  Things  started  to 
change  last  winter  when  Gov.  Jeb  Bush  and 
a  near-unanimous  legislature  exploited  the 
emotions  aroused  by  NASCAR  driver  Dale 
Earnhardt’s  fatal  crash  in  the  Davtona  500 
by  rushing  through  a  law  that  forever  re¬ 
stricts  public  access  to  any  autopsy  records. 

Florida  officials  have  been  even  more 
manic  following  the  Sept.  11  attacks.  The 
House  and  Senate  are  setting  up  competing 
“security”  subcommittees,  and  their 
creators  seem  almost  giddy  at  the  prospect 
of  holding  closed  meetings  forbidden  by 
the  state  constitution.  The  motor  vehicles 
department  temporarily  banned  the  public 
from  accessing  its  database,  in  another 


Government  in 
the  dark  makes 
the  “Sunshine 
State”  motto  just 
another  huckster 
come-on. 


brazen  violation  of  the  Florida  Constitu¬ 
tion.  What  was  the  reaction  of  the  state’s 
chief  law'-enforcement  officer?  Attorney 
General  Robert  Butterworth  cheerfully 
offered  to  help  legislators  write  a  law'  so  it 
would  be  legal  the  next  time.  A  leading  can¬ 
didate  to  replace  Butterworth,  Republican 
Tom  Warner,  thinks  the  attorney  general’s 
office  should  not  be  subject  to  sunshine-law 
scrutiny  at  all.  Warner  also  w-ants  to  give 
police  the  power  —  without  bothering  to 
get  a  court  order  —  to  monitor  what  books 
people  check  out  of  libraries. 

There’s  a  common 
thread  in  all  these  meas¬ 
ures:  While  doing  little  or 
nothing  to  prevent  terror¬ 
ism,  they  keep  vital  infor¬ 
mation  from  the  public 
and  create  the  secretive 
climate  that  spawns  pettv' 
mischief  and  large-scale 
corruption.  Worried  that 
your  kid’s  school  bus  driver 
has  a  drunken  driving  conviction  on  his 
record?  Tough  luck  —  we’re  fighting  terror¬ 
ism.  Wonder  what  your  senator  is  saving  in 
closed  committees?  None  of  your  business. 

Gov.  Bush  was  in  Chicago  the  other  day 
to  drum  up  tourism  business.  “I  honestly 
think  the  best  thing  is  to  get  back  to  nor¬ 
malcy,”  he  told  reporters.  “To  be  paralv’zed 
by  these  acts  of  terror  means  the  terrorists 
win.”  If  the  First  Brother  truly  means  that, 
he  should  instruct  bureaucrats  to  run  a  nor¬ 
mal  open  government,  and  warn  legislators 
hell  veto  any  measure  that  uses  terrorism 
to  justify  hiding  government  actions. 

If  Florida’s  leaders  are  allowed  to  darken 
over  government  transparencv’,  the  proud 
“Sunshine  State”  motto  becomes  just 
another  huckster  come-on  for  tourist  traps. 
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corporate  Chairman  and  CEO  Chuck 
Conaway  told  investors  last  month  he’s 
not  done  whittling  print  ads,  saying  Kmart 
needs  to  cut  another  $130  million  to  reach 
its  goal  of  reducing  advertising  by  $200 
million  by  year-end.  A  spokesman  did  not 
return  phone  messages  for  comment  on 
how  that  reduction  will  affect  newspapers 
specifically. 

More  bad  news  is  coming  out  of  Circuit 
City  Stores  Inc.,  which  said  it  has  no  plans 
to  increase  advertising.  “We  are  e.xploring  a 
number  of  ways  to  get  customers  out,  and 
we’re  going  to  be  doing  it  in  a  way  that 
vnll  not  cost  us  more,”  Alan  McCollough, 
president  and  CEO  of  the  big  consumer 
electronics  retailer,  told  investors  and 
media  in  a  conference  call  Sept.  7- 

The  fourth-biggest  newspaper  brand 
advertiser  in  2000,  spending  $213.4 
million.  Circuit  City  introduced  a  marketing 
campaign  in  July  with  a  new  logo  and 
the  slogan  “We’re  With  You.”  McCollough 
suggested  the  retailer  —  which  operates 
595  superstores  and  23  Circuit  City  Rxpress 
mall  stores  in  l6l  markets  —  will  continue 
its  mix  of  newspaper  circulars  and  TV 
ads.  But  in  Chicago  and  the  Baltimore- 
Washington  area,  where  it  has  remodeled 
stores.  Circuit  City  indicated  it  would  be 
making  a  stronger  ad  push,  with  heavy 
outdoor  advertising  on  billboards  and  buses 
^  added  to  the  mix.  ^ 

I  Even  before  the  Sept.  ^  E 

1  11  terrorist  attacks  on  //  \\  fK 


Newspaper  ad  spending  is  likely  to  be 
down,  even  if  there  is  a  last-minute  push 

BY  LUCIA  MOSES  AND  MARK  FITZGERALD 


IF  AD  SPENDING  PLANS  BY  SOME  OF  THE  NATION’S  LEADING 
retailers  are  any  indication,  this  year’s  fourth  quarter  won’t 
yield  a  much-needed  big  haul  for  newspapers. 

This  generally  bad  news  couldn’t  come  at  a  worse  time.  Last 
year,  nearly  half  of  the  industry’s  fourth-quarter  revenue 
came  from  retail,  a  historically  important  category  for  newspapers. 
The  National  Retail  Federation,  while  stressing  that  its  outlook  is  only 
speculative,  has  cut  its  fourth-quarter  sales  growth  forecast  to  2.2% 
from  4%  following  the  events  of  Sept.  11. 

The  industry  rarely  discusses  advertising  I  “We  don’t  anticipate  our  frequency  will  be 
plans,  but  among  the  few  who  will,  the  j  affected  dramatically.” 

news  isn’t  encouraging.  Still,  things  aren’t  I  But  Kmart,  another  giant  in  the  general 
going  to  be  disastrous.  !  merchandise  category  (by  far  newspapers’ 

Sears,  the  sixth-biggest  brand  advertiser  j  largest  retail  category),  is  slashing  its 
in  newspapers  last  year,  spending  40.8%  |  spending.  Kmart  reduced  its  advertising 

of  its  $458.5  million  ad  budget,  is  going  i  expenses  20%  in  the  second  quarter  of  this 

to  advertise  less  than  last  year,  for  example,  j  year  by  advertising  less  in  Sunday  papers 
How  much  less?  “Relative  to  last  year,  our  ’  and  cutting  its  direct  mail  efforts. 

page  counts  will  be  less,  but  there  isn’t  a  Though  Kmart  last  year  spent  _ 

deliberate  move  afoot  to  significantly  affect  heavily  enough  to  rank  the  / 

our  newspaper  program,”  says  Matt  Spahn,  !  chain  eighth  among  the  top  /  /  \ 

director  of  media  planning  and  analysis  newspaper  brand  /  / 

"  for  the  retailing  giant.  f  advertisers,  1  / 
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Sales  calls from  Verizon 

In  the  fast-growing  and  fiercely 
competitive  cellular  phone  business, 
Verizon  Wireless  expects  to  be  a  heavy 
advertiser  again  this  Christmas.  “If 
anything  our  frequency  will  be  slightly 
up,”  says  Jim  Gerace,  vice  .  _ 

president  of  corporate 
communications. 


America,  the  economy 
was  stumbling,  with 
unemployment 
reaching  its  highest 
level  in  four  years  and 
consumer  confidence 
dropping  amid  worries 
about  mounting  job 
losses. 

Before  the  attacks, 
forecasters  expected 
newspapers  to  eke  out 
only  a  small  gain  in  ad 
revenue  in  the  fourth 
quarter  —  and  only 
because  last  year’s 
fourth  quarter  wasn’t 
all  that  hot. 

Now  all  bets  are  off. 
Still,  there  will  be 
pockets  of  strength. 


PLANS  TO  CUT  BACK 
ON  HOLIDAY  SPENDING 

(Percentage  who  expect  to  spend  less; 
poll  taken  10  hours  after  Sept.  11  attacks) 

Q,  Thinking  about  Christmas  this  year,  do 
■  you  expect  the  amount  of  money  you  and 
your  family  will  spend  on  gifts  will  be  more  or 
less  than  it  was  last  Christmas?  ■ 


1997  1998  1999  2000  2001 

Source:  Leo  J.  Shapiro  and  Associates 
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“We  increased  our  spending  this  year 
because  this  was  really  the  first  full  year 
that  we  are  Verizon  Wireless.  Last  year  at 
the  holiday  season  we  were  still  just  getting 
our  legs  out  from  under  us.” 

Not  all  the  news  is  dismal  in  general 
merchandise,  either.  J.C.  Penney  Co.  Inc., 
which  suffered  through  a  disappointing  fall 
and  \\inter  last  year,  is  on  a  roll:  Sales  at 
stores  open  at  least  a  year  were  up  7-5% 
for  the  second  quarter  compared  to  last 
year.  More  important  for  newspapers, 
the  Plano,  Texas-based  chain  is  making 
a  big  commitment  to  marketing  after 
cutting  back  the  past  several  years,  CEO 
Allen  Questrom  told  the  Fahnestock 
analysts’  meeting  in  August. 

Questrom  said  Penney  added  $100 
million  to  its  marketing  effort  this  year. 

Of  that,  80%  was  committed  to  spending 
during  the  period  from  back-to-school 
to  the  holidays,  added  Vanessa  Castagna, 
president  and  chief  operating  officer  of 
stores,  catalog,  and  Internet. 

Penney  is  traditionally  a  big  buyer  of 
preprints  and  run-of-press  (ROP), 
ranking  17th  among  brand  advertisers 
in  newspapers  in  2000,  but  exactly  what 
percentage  of  its  newly  enlarged  pile 
of  money  will  go  to  newspapers,  a 
spokeswoman  declined  to  say. 

For  Seattle-based  Bon  Marche,  with  36 
full-line  department  stores  and  seven 
furniture  stores.  Vice  President  for  Media/ 
Effectiveness  Brent  Frerichs 


says  he’s  buying  about  the 
same  amount  of  newspaper 
advertising  as  last  year. 

Frerichs  maintains  the 
terrorism-shocked  economy 
has  not  altered  The  Bon 
Marche’s  advertising  plans. 
He  says  his  ads,  which  are 
mostly  ROP,  will  be  “a  mix 
of  highly  promotional 
advertising  combined  with 
gift-giving  messages.” 


FOURTH-QUARTER  RETAIL  SALES 


1997  1998  1999  2000 

*  Excludes  motor-vehicle  and  parts  dealers 

Quarter-over-quarter,  1998  to  2000, 
percentage  increase 
8.8 


19  2000 

Source:  U.S.  Census  Bureau,  E&P 


FOURTH-QUARTER  NEWSPAPER 
RETAIL  AD  SPENDING 

Year  $  Millions  %  Change 

2000  e,297.94  2.90% 

199  9  6,117.10  2.42% 

199  8  5,972.70  5.30% 

199  7  5,670.50  3.60% 


Source:  Newspaper  Association  of  America 


increase  in  the  fourth  quarter  of  2000, 
in  what  would  be  newspapers’  worst  fourth 
quarter  since  1990.  Edward  J.  Atorino 
of  Drcsdner  Klcinwort  Wiisscrstcin, 
went  further,  venturing  that  retail  could 
be  down  as  much  as  2%. 


Life  during  wartime 

Forecasters  readily  admit  the  uniqueness 
of  current  conditions  makes  it  difficult  to 
make  even  short-term  predictions. 

And  the  last  downturn  is  providing  limit¬ 
ed  guidance.  In  late  1990,  the  economy  w-as 
already  weak  amid  fears  of  the  escalating 
conflict  in  the  Persian  Gulf.  Newspaper 
advertising  started  a  run  of  negative 
growth  in  the  fourth  quarter  that 
continued  another  12  months,  exacerbated 
by  dramatic  retail  store  consolidation. 

While  consolidation  isn’t  a  major  factor 
this  year,  the  recent  terrorist  attacks  were 


14  EDITOR& PURI.ISHER  OCTOBER  8,  2001 


www.eclitorandpublisher.com 


Facing  a  national  crisis? 


BY  LUCIA  MOSES 

ATIONAL  ADVERTISING,  WHICH 
has  been  a  strong  category  for 
newspapers,  is  not  likely  to  make 
up  for  a  lackluster  retail  performance  in 
the  fourth  quarter,  and  classified  appears 
to  be  sliding  even  further. 

Analysts  and 
national  ad  reps 
say  they  see 
some  pockets 
of  strength  in 
national,  but  not  enough  to  make  up  for 
the  category’s  overall  weakness  that  was 
exacerbated  by  the  Sept.  11  terrorist  attacks. 

Competitive  Media  Reporting  foresees 
national  advertising,  which  rose  8%  in  the 
fourth  quarter  of 2000,  falling  between 
7%  and  9%  this  quarter  due  to  continued 
contraction  of  the  economy  in  areas  such 
as  telecommunications  and  more  recently, 
travel/transjiortation  and  automotive. 

Travel,  part  of  newspapers’  biggest  single 


national  advertising  categoiy  in  2000, 
is  among  the  industries  hardest  hit  by  the 
recent  events.  It’s  possible  that  an  industry 
desperate  to  get  people  traveling  again 
could  foster  fare  wars,  leading  to  consider¬ 
able  newspaper  advertising.  United  Airlines 
said  last  week  it  would  cut  business  fares 
nearly  in  half,  and 
other  carriers  are 
expt«ted  to  follow. 
“If  a  competitor 
came  out  with  a 
huge  fare  sale,  we  would  be  matching  it, 
and  that  involves  newspapers,”  Craig 
Braasch,  director  for  worldwide  advertising 
at  Northwest  Airlines,  said  recently. 

Whether  such  promotions  will  last 
remains  to  be  seen,  however.  As  Tom 
Luddington,  director  of  partnership 
development  for  Liberty  Travel,  puts  it, 
every  ad  is  a  gamble  when  consumer 
confidence  is  in  flux. 

National  advertising,  delivering  15.7% 


of  all  newspaper  ad  revenue  in  2000,  de¬ 
clined  6.2%  in  the  first  half  of  this  year  fol¬ 
lowing  a  growth  spurt  from  1998  to  2000. 

Nicholas  Cannistraro,  president  of  the 
Newspaper  National  Network,  says  most 
f  his  advertisers  told  him  they’re  sticking  to 
their  pre-SepL  11  spending  plans.  But  they 
weren’t  great  to  begin  with.  He  predicts 
this  fourth  quarter’s  growth  rate  “might 
be  around  5%,  or  a  little  less.” 

Motion  pictures,  newspapers’  third- 
biggest  national  ad  categoiy  in  2000,  also 
were  caught  up  in  the  wreckage  of  Sept  11. 
Studios,  needing  to  fill  theaters,  could 
throw  some  extra  money  into  promotions 
in  the  coming  weeks.  Of  all  the  revenue 
categories,  classified  has  long  fared  the 
worst,  having  droppied  12.2%  in  the 
first  half  of  the  year.  More  layoffs  could 
continue  to  cut  into  help-wanted  ads,  the 
category’s  main  driver.  Newspapers  aren’t 
likely  to  make  up  the  difference  elsewhere, 
now  that  auto  sales  are  falling,  as  are  home 
sales,  which  until  recently  had  been  the  one 
bright  spot.  —  Reporting  contributed 

by  Wayne  Robins  and  Joe  Strupp 


The  outlook  for  national  advertising 
was  weak  even  before  Sept.  11. 


of  course  much  more  horrific  and  tragic. 

The  big  question  mark  is  how  the 
developments  will  sit  with  consumers. 

So  far,  it  doesn’t  look  good.  Despite 
some  stocking  up  on  basics,  shopping 
slowed  to  a  crawl  the  week  after  Sept.  11. 

“The  fourth  quarter  will  definitely  show 
the  impact  of  two  things:  the  decline 
of  consumer  spending  and  the  impact 
of  the  Sept.  11  events,”  says  Kurt  Barnard, 
president  of  Barnard’s  Retail  Consulting 
Group,  Montclair,  N.J. 

While  underscoring  that  it  is  still  early  in 
the  quarter,  he  ventures  that  his  pre-Sept.  i 
11  retail  sales  growth  forecast  of  2.5% 
is  “not  out  of  the  question.”  Soon,  people  i 

will  be  ready  to  sh8ike  off  their  grief 
and  celebrate  the  holidays,  he  reasons. 

Any  sigh  of  relief  is  likely  to  be  tempered,  I 
though.  Shoppers  are  already  strapped, 
with  consumer  debt  having  ballooned  to 
$770  billion  from  $635  last  year,  according 
to  Barnard.  Leo  J.  Shapiro  and  Associates, 
which  has  been  tracking  consumers’  holiday 
spending  plans  for  a  quarter-centuiy,  found 
44%  of  250  households  polled  in  early 
September,  before  the  attacks,  expected  , 
to  curtail  their  Christmas  spending.  A 
resurvey  of  the  same  respondents  in  the 
hours  after  the  attacks  showed  results  rela¬ 
tively  unchanged.  However,  a  University  of  ; 

Michigan  survey  of 500  consumers  found  | 
that  consumer  confidence  rose  slightly  the  i 
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mn  National  Press  Foundation 

ENVIRONMENTAL  ISSUES 

A  Free  Four-day  Seminar  for  Journalists  —  December  16-19,  2001 
In  the  Center  of  Washington,  D.C. 

1 5  Expenses-Paid  Fellowships  Available 

From  global  climate  change,  to  the  depletion  of  fisheries,  to  scary  food-borne  diseases,  environmental 
concerns  seem  to  be  growing  in  complexity  even  as  they  are  growing  in  importance.  The  National  Press 
Foundation  is  offering  1 5  fellowships,  including  airfare,  hotel  and  most  meals,  to  competitively  selected 
journalists  for  this  program  in  Washington  from  December  16-19.  Speakers  will  include  well-known 
government  and  scientific  experts,  political  activists  and  their  critics.  If  you  are  a  new  environmental 
reporter  or  a  veteran,  this  seminar  will  help  you  undemand  the  emerging  issues,  put  them  in  context 
and  bring  them  home  to  vour  listeners,  readers  and  viewer;. 

Topics  being  considered: 

•  Current  science  on  global  climate  change  •  Is  it  just  a  matter  of  population? 

•  Do  new  oil  drilling  techniques  matter?  •  Food  and  the  environment 

•  Stressed  resources:  fish,  water,  and  air  •  Environmental  politics 

•  Will  nuclear  energy  make  a  come-back? 

There  is  no  application  form.  You  can  apply  by  mail,  e-mail  or  fax.  To  apply,  send  a  letter  stating 
why  you  wish  to  attend,  a  letter  of  support  from  your  supervisor,  a  brief  bio,  and  a  clip  or  audio  or 
VHS  tape  (if  you’re  an  editor  send  a  sample  of  work  you’ve  edited).  Applications  will  not  be  returned. 
Applications  must  be  received  by  5  p.m.  November  2.  Send  applications  to  National  Press 
Foundation,  Environment,  1211  Connecticut  Ave.,  NW,  Suite  310,  Washington,  D.C.  20036. 

E-mail  is  npf@nationalpress.org.  Fax  is  202-530-2855-  Call  for  information  at  202-721-9106. 

Latest  details  always  on  our  web  site,  www.nationalpress.org. 

This  program  is  underwritten  by  a  grant  from  the  American  Honda  Motor  Company 
The  National  Press  Foundation  is  a  non-profit  educational  foundation. 
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As  a  not-for-profit  news  cooperative, 
we  strive  to  consistently  provide  value 
to  our  members.  The  tragic  and 
unprecedented  events  of  September  1 1 
have  allowed  us  to  perform  our  funda¬ 
mental  mission:  to  provide  news  ser¬ 
vices  of  the  highest  quality,  reliability 
and  objectivity. 


"You  guys  have  been  super. 
Great  photos,  great  stories, 
on  time  and  well  written" 

-Jim  Witt,  Vice  President  and  Editor 
Fort  Worth  Star-Telegram 


"AP  photos:  Awesome  and 
much  appreciated" 

-Steve  Bell,  Managing  Editor 
The  Butfalo  News 


“I  Just  tried  to  call 
you  to  tell  you  how  much  we 
admire  the  work  AP  has  done 
on  the  terrorist  stories. 

I’m  very  impressed.” 

-Jim  Wall,  Publisher 
Deseret  News.  Salt  Lake  City 

"AP  did  a  great  job.  We  had 
no  problem  filling  an  eight- 
page  special  edition  that  was 
on  the  streets  by  2  p.m. " 

-Joe  Worley,  Executive  Editor 
Tulsa  (OK)  World 

"You've  done  an  amazing  job, 
particularly  when  you  consider  the 
difficulties  you  had  to  overcome  in 
covering  this  story." 

-Tonnie  Katz,  Editor 
The  Orange  County  (CA)  Register 


The  Associated  Press  will  continue  to 
meet  our  member’s  most  pressing 
demands  for  timely  and  accurate  news. 
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first  week  after  the  attacks  —  but  then 
plunged  the  following  week. 

Some  retail  watchers  agree  that  when 
shoppers  do  open  their  wallets,  their 
purchases  are  likely  to  change.  There 
will  be  fewer  luxury  goods  under  the 
tree  this  year  and  more  clothing  basics, 
appliances,  and  other  items  for  the  home. 
“It’s  not  going  to  be  a  banner  year  for 
[adult  and  child]  toys,”  Barnard  says. 

“It  will  be  heavily  oriented  toward 
practical  things.” 

The  retail  categoiy,  of  course,  has  been 
a  source  of  angst  among  newspapers  for 
some  time.  Retail  ad  volume  in  papers  has 
declined  for  much  of  the  past  15  years, 
according  to  Merrill  Lynch  research. 
Among  other  reasons,  consolidation  has 
shrunk  the  number  of  department  stores. 


newspapers’  longtime  bread-and-butter 
advertisers,  replaced  by  discounters  such 
as  Wal-Mart  that  spend  proportionally 
less  on  newspapers. 

In  the  end,  though,  how  much  advertis¬ 
ers  spend  with  newspapers  depends  on 
events  of  the  next  few  months,  with  the 
unknowns  outweighing  the  certainties 
at  this  point.  'The  weakened  stock  market 
and  increasing  layoff’s  can’t  but  further 
erode  consumer  confidence,  yet  energy 
prices  are  easing,  and  in  most  places, 
people’s  lives  are  getting  back  to  normal. 
What  government  does  to  both  wage  war 
abroad  and  boost  the  economy  at  home, 
in  the  near-term  —  and  how  consumers 
react  —  could  change  everything.  11 

Reportingfor  this  story  was  contributed 
by  Joel  Davis 


Selling  ads  like  the  dickens 


WHILE  ADVERTISERS’  FOURTH- 
quarter  plans  are  pretty  well 
set,  it’s  not  too  late  for  news¬ 
papers  to  think  about  how  to  get  on  the 
receiving  end  of  any  last-minute  holiday 
spending  spree. 

’The  most  important  thing  they  can  do 
is  offer  flexibility  and  lower  prices,  says 
S.  Scott  Harding,  chairman  and  CEO 
of  Newspaper  Services  of  America, 
Downer’s  Grove,  Ill.,  which  bought 
$1.6  billion  in  newspaper  ads  in  2000. 

Nev'spapers  should  make  cuts  in  areas 
where  theyll  pay  the  biggest  dividends, 
however,  says  Len  Kubas  of  Toronto- 
based  Kubas  Consultants,  which  special¬ 
izes  in  newspaper  ad  strategies.  “Just 
slicing  30%  off  the  price  of  an  ad  isn’t 
going  to  do  it,”  he  says.  He  says  news¬ 
papers  should  focus  on  building  ad 
volume  and  ft^uency  and  back-to-basics 
selling  tactics.  “The  iron  law  of  marketing 
is,  give  the  customer  what  they  want,” 
he  says,  “and  we  may  not  have  done  as 
good  a  job  in  our  industry  of  doing  that.” 

Amid  the  post-Sept.  11  ad  dip.  Brad 
Harmon,  display  advertising  director 
for  The  Indianapolis  Star,  offered  any 
advertiser  in  the  Sunday  travel  section 
a  second  fi^  ad  on  a  weekday.  “It’s 
a  way  to  provide  a  jump  start  to  their 
business,”  he  says.  Tt  also  gives  them 
an  opportunity  to  experience  other 
parts  of  our  newspaper.” 

Many  papers,  which  had  already  been 
trying  to  boost  business  in  a  slow  econo¬ 
my,  have  been  promoting  sympathy  ads 
and  discounts.  The  patriotic  and  sympa¬ 


thy  ads  won’t  last,  but  holiday  ads  could 
continue  the  get-back-to-business  theme, 
for  instance,  Kubas  says. 

And  newspapers  shouldn’t  ignore 
opportunities  to  promote  sections  that 
relate  to  home  and  family,  which  seem  to 
have  gained  importance  in  the  wake  of 
the  attacks,  and  their  surging  readership 
post-Sept.  11.  “There  is  a  news-hungry 
public  out  there  that  sees  newspapers 
as  a  credible  source  of  information  and 
is  gobbling  it  up,”  says  John  Kimball, 
a  senior  vice  president  at  the  Newspaper 
Association  of  America. 

For  some,  lower  rates  and  more  flexi¬ 
bility  won’t  cut  it  J.C.  Penney  Co.  Inc. 
doesn’t  want  discounts  or  tighter  zoning, 
but  more  ink.  Penney  hasn’t  pushed 
for  product  placement  in  stories  for 
years,  but  the  retailer  is  making  these 
promotions  a  priority  again,  a  spokes¬ 
woman  said.  Editors  may  have  different 
ideas  about  that. 

—  Lucia  Moses,  with 
Joe  Strupp  and  Mark  Fitzgerald 
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~ FEATURES  AVAILABLE- 


COLUMNS  AVAILABLE 


POPULAR  FAMILY  HUMOR  COLUMN 

Perfect  for  your  farmily  audience 
See  for  yourself.  Free  samples 
Mike  412  303-1014Arivfam@juno.com 

_ xMOVlE  REVIEWS _ 

MINI  REVIEWS.  Essential  information  for 
moviegoers.  Star  photos.  Appealing,  graph¬ 
ic  rating  system.  Cineman  Syndicate,  P.O. 
Box  4433,  Middletown,  NY  10941. 

(845)  6924572,  Fax:  (845)  692-8311 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 

WEATHER  MAPS _ 

WEATHER  MAPS,  7  day  forecast,  revolu¬ 
tionary  technology  from  Weather  Under¬ 
ground.  Print  ready  custom  formats,  simple 
contracts,  competitively  priced.  World  cov¬ 
erage  in  50-t-  languages. 

(415)  5434806  x2 

http//www.wunderground.com/newspaper 


-ANNOUNCEMENTS- 


CONTENT  FINDER 

CONTENT  FINDER  -  www.econtentfinder.com 
Identify  Suppliers  of  Syndicated  Content  Indexed 
by  Topic,  Target  Audience,  Type  or  Language. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 

LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation.. .go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.1959 

NEWSPAPER  BROKERS 

MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  7720004 

www.publicationsforsale.com 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

www.editorandpublisher.com 


NEWSPAPER  BROKERS 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 

Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


Leader  in  Sale 
of  Community  ^  <w. 
Newspapers 

Ojc'c/L  ffur  references 
(214)  265-9300 

Kickonbacher  IVledia 

673  I  Dcsco  Or  .  Dalla 
6731  Ocsct>  Or..  Dallas.  TX  75225 
w  vv\v  .rickenbuchcrmcdiu.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

PHILLIPS  PROPERTIES,  INC. 

ConsultantsTnvestments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 

NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 

I  100  YEAR  OLD  COUNTY  seat  weekly,  west- 
I  em  Montana.  Second  fastest  growing  coun- 
i  ty  and  household  income  in  State.  Excellent 
I  schools,  hunting,  fishing,  skiing.  $80,000 
'  includes  newer  building. 

Phone:  (406)  225-3821  days 
(406)  2254242  evenings 


AVOID  DOWN  SIZING  own  your  newspa¬ 
per  Also  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposition 
Austin,  TX  78703-2833  (512)  476-3950 


For  a  list  of  Properties  for  Sale: 

www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 


OKLAHOMA  CITY  SEMI-SUBURBANS 

i  Three  paid  circulation  exclusive  community 
newspapers.  Growing  communities,  good 
retail.  $1.95m  annual  gross,  $560K  cash 
I  flow.  Longtime  family  ownership.  Price 
I  $4.2m. 

i  THOMAS  C.  BOLITHO 

Bolitho  Media  Service 
P.O.  Box  1985  Ada,  OK  74821 
(580)  421-9600 
Web;  www.bolitho.com 
E-mail:  bolitho@bolitho.com 

NEWSPAPER  BROKERS 


“EQUIPMENT  &  SUPPLIES- 


EQUIPMENT  FOR  SALE 


KANSA  320  Newspaper  Inserter  5  into  1. 
Model  501-1.  Serial  No.  124,  date  of  pur¬ 
chase  1981.  $12,500.  Can  be  seen  run¬ 
ning  at  Daily  News,  Huntingdon,  PA.  Will 
consider  trade  for  Goss  Community  Unit. 

Call  George  Sample.  (800)  634-5692 


_ MAILROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelber^all 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-%56 


NEWSTEC,  INC 

Specializing  in  SLS/^uller  Marbni 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

’  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
WWW.  newstec .  com 


NEWSRACKS 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 

INDOOR  FREE  PUBLICATION  RACKS! 

New.  9  or  12  pockets.  Sign  holder. 
Black.  Negotiable  (888)  302-8288 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  prtxiuced  top  values  for  publishing  companies,  in 
thousands  of  tran.sactions  througnout  the  country.  VVe  have  built  this 
record  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  you  and  your  company. 

John  Cribb  •  Jim  Hicks  ^  BS 

Tom  Karavakis  •  Gary  Greene 

Kerry  Murdock  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(-1061 586-6621 

^ Bozeman.  Montana 


tsrttyiy.  com 

^Listings  Topics.  MorB' 


_  •  GOSS  Metro/Liner  22  3/4”,  8tj4.  1/2 

decks  6  RTP-2-3:2  Folder. 

‘GOSS  Metro/liner  22  3/4”,  8u4.  1/2 
linHS  decks  8RTP-2-3:2  Folder. 

•GOSS  Urbanite  l(X)Oseries  22  3/4”  16u 
•  GOSS  Urbanite  1 300series  22  2/3’  1 4u 
iLVrV  ‘KBA  Commander  22  3/4’  (new).  2 

towers  6  couples-  2  towers  5  couples, 
ublishing  companies,  in  Each  tower  with  4Color  CIC.  5  MEG  (XIV 
ntry.  VVe  have  built  this  50.KF80  folder.  70.000c. p.h. 
i  we  welcome  your  call  i  *  HARRIS  N-845,  22  3/4  almost  new. 

lu  and  your  company.  I  ® 

_  _  ■  S  Bell  Camp  Inc. 

W  U  !  Tel:  (610)  2854833  Fax:  (610)  2854933 
^  ^  gi@bellcamp.com 

A  S  S  O  C  I  AT  E  S  2  GOSS  SSC-4  Highs  21  1/2’  cut-off 

nation  Brokerage  &  Appraisal  .  '^5"  '  5l00;000-P0  “Ch  ^Or  best 

- a - jgjjj  231. 6060 

(406)  586-6621 

Bozeman.  Montana  INTER  CONTINENTAL  GRAPHICS.  INC. 

Web  offset  presses:  (941)  561-6401 
_  1  www.intercontinentalgraphics.com 
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-EQUIPMENTS  SUPPLIES- 


PRESSES 


CURRENTLY  AVAILABLE  FROM  INLAND 

•  Ad(k)n  Goss  URBANITE  units  refurbished 
or  “as  is” 

•  lO-unit/2-folder  GOSS  SSC  press  -  early 
1990's  excellent  condition  and  available 
3/02 

•  Folder  &  unit  upgrades,  conversion  to  2, 
3  &  4-high,  reconfiguring,  reconditioning 
&  installation. 

•  Two  6-unit  HARRIS  VISA  Presses,  with 
JF25  folder. 

•  NEWS  KING  units,  folders  &  drives. 

Inland  Newspaper  Machinery  Corp. 
P.O.  Box  15999 
Lenexa,  Kanas  USA  66285 
(913)  492-9050  •  Fax  (913)  492-6217 
WWW.  inlandnews  .com 


ENTIRE  HIGH  QUALITY  NEWSPAPER 
PLANT  FOR  SALE 

Community  SSC  folder,  two  stacked 
SSC  units  producing  great  process 
color,  four  SC  units,  complete  pre-press 
and  post-press  equipment... 

EVERYTHING  WORKING! 
Details  and  photos  at  our  web  site, 
kpcnews.com.  Click  on  the  machinery 
ad  in  the  top  right-hand  box  on  the  site’s 
home  page. ..Make  us  an  offer...  On  site 
storage  available  until  February  1, 2002 


PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4", 

22”,  21  1/2”,  21” 

•  New  or  Rebuild  Goss  R.T.P.  42”  +  45” 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Harris  1650  folder  22  3/4” 

•  Metro  13  sized  colored  deck 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


-INDUSTRY  SERVICES- 


CIRCULA’nON  SERVICES 


CIRCULATION  SERVICES,  INC. 
The  Prepaid  Sales  Leader 

Find  Out  More  At 
www.circulationservices.com 
Or  call  Andy  Orr  at: 

(970)  493/5470  ext.  109 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  7764397 

WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 
j  •  Cold-call  projects 
j  •  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


COMPUTER  SOFTWARE 


-INDUSTRY  SERVICES- 


ADMINISTRATIVE 


PARENTING  COLUMNS:  FREE  columns  of  | 
parent  and  child  topics  written  by  former  j 
Parents  Magazine  columnist.  Accurate,  con-  I 
cise,  accessible.  Grant-supported  project  of 
University  of  Pittsburgh  Office  of  Child  De¬ 
velopment.  Download  at:  I 

www.pitt.edu/-ocdweb/columns.htm 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nabonwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-%  10 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  it’s  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/4624397 
www.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Dally  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 
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-HELP  WANTED-' 


ACADEMIC 


JOURNALISM 

The  University  of  South  Carolina  Spartan¬ 
burg  invites  applicants  for  a  position  in  print 
journalism,  to  teach  newswriting,  feature 
writing,  journalism  law  and  ethics,  writing 
for  mass  communications,  other  media 
courses,  with  duties  to  begin  August  16, 
2002.  Four  classes  per  semester.  Tenure 
track  position.  Ph.D.  required,  work  experi¬ 
ence  in  journalism  desirable.  Salary  and 
rank  commensurate  with  qualifications.  Re¬ 
view  of  applications  begins  November  8, 
2001.  Send  letter  of  application,  vita,  tran¬ 
scripts  (graduate  and  undergraduate),  and 
three  letters  of  reference  to  Dr.  Richard 
Predmore,  chair.  Fine  Arts,  Languages,  and 
Literature,  USCS,  800  University  Way, 
Spartanburg,  SC  29303,  (864)  503-5650, 
rpredmore  ©gw.uscs.edu. 

USCS  is  an  A/VEO  institution 


DYNAMIC  LEADER  sought  tor  Dean  of  grow¬ 
ing  College  of  Journalism  and  Mass  Com¬ 
munications,  University  of  South  Carolina. 
Applications  and  nominations  now  being  ac¬ 
cepted.  The  University  of  South  Carolina  is 
an  equal  opportunity  employer  and  specifi¬ 
cally  encourages  women  and  minority  appli¬ 
cants.  Position  announcement  and  applica¬ 
tion  instructions  at: 

www.sc.edu/ddsearches/journalism.html 


“Fiu  ing  the  press  is  more  iliffieult  than 
bathing  a  lei-ter.” 

-.Mother 'Iere.s;t,  missionary;  199t> 


ACADEMIC 


DEAN,  DRAKE  UNIVERSITY 


The  School  of  Journalism  and  Mass  Communication  is  seeking  a  new  dean  to  build  upon 
the  existing  strengths  of  the  School  and  the  University.  The  School  has  470 
undergraduates  in  programs  of  Advertising,  Broadcast  News,Magazines,  News-Internet, 
Public  Relations,  and  Radio-Television,  and  its  graduates  work  in  major  media  throughout 
the  nation. 

Successful  candidates  for  dean  would  be  expected  to: 

•  Hold  a  Ph.D.  in  mass  communication  or  a  related  field;  have  a  demonstrated  record  of 
outstanding  teaching,  mentoring,  and  scholarship;  and  have  experience  in  academic 
administration  and  budgeting.  Consideration  will  be  given  to  candidates  without  these 
credentials  if  they  possess  exceptional  accomplishments  and  leadership  skills  within 
the  profession. 

•  Provide  leadership  and  vision  for  the  intellectual  and  programmatic  direction  of  the 
School  in  the  context  of  the  University’s  overall  strategic  plan  and  institutional  goals; 
and  participate  in  the  collaborative  leadership  of  the  University  and  in  the  creative 
resolution  of  the  challenges  facing  the  University. 

•  Develop,  nurture,  and  maintain  appropriate  relationships  between  the  School  and 
its  major  external  constituencies  (alumni,  donors,  board  members,  the  professional 
community,  the  local  community)-and  with  the  School’s  many  students. 

•  Manage  the  School’s  operations  in  an  efficient  and  effective  manner  (finances,  person¬ 
nel,  program  quality,  staff  development,  innovative  technology). 

•  Be  strongly  committed  to  improving  diversity  among  the  School’s  faculty  and 
students. 

Screening  of  the  candidates  will  begin  November  5,  2001,  and  will  continue  until  the 
position  is  filled.  Starting  date  for  the  appointment  is  June  1, 2002,  and  the  appointment 
would  be  with  senior  faculty  status. 

Nominations  or  applications  should  be  sent  to  Professor  Robert  D.  Woodward,  Dean 
Search  Committee,  School  of  Journalism  and  Mass  Communication,  Drake  University, 
Des  Moines,  Iowa  50311. 

Applications  should  include  a  letter  discussing  the  candidate’s  administrative  and 
educational  philosophy-including  the  criteria  listed  above,  a  vita,  and  the  names,  e-mail 
addresses,  and  telephone  numbers  of  five  professional  references.  More  information 
on  the  position  can  be  found  at:  http://www.drake.edu/deansearch. 

Drake  University  Is  an  Equal  Opportunity,  Affirmative  Action  Institution. 


Classified  Xdrertising  call  (888)825-9149 


www.editorandpublisher.com 


ACADEMIC 


The  Medill  School  of  Journalism  at  North¬ 
western  University  seeks  a  faculty  member 
to  teach  urban  reporting  using  Chicago  as  a 
laboratory.  Duties  include  teaching  public 
affairs  reporting  and  writing  to  graduate 
students,  editing  students’  copy  and  trans¬ 
mitting  it  to  Medill  News  Service  clients  in¬ 
cluding  three  daily  newspapers.  Some  ad¬ 
ministrative  duties  may  be  involved.  Oppor¬ 
tunities  for  teaching  undergraduates  are 
also  available.  Bachelor’s  degree  and  repor¬ 
ting/editing  experience  required.  Capacity 
for  continued  professional  or  research  ac¬ 
complishment  required.  Advanced  degree, 
teaching  experience  and  expertise  in  one  or 
more  of  the  following  areas  desired:  legal,  j 
business,  investigative  or  computer 
assisted  reporting.  Knowledge  of  the  Chica¬ 
go  news  market  and  of  news  technology 
desirable.  Rank  and  salary  commensurate 
with  experience.  Full  time.  Tenure  track, 
though  clinical  appointment  is  possible.  An¬ 
ticipated  start  date  is  Summer  or  Fall  2002. 
Northwestern  University  is  an  Affirmative 
Action,  Equal  Opportuni^  Employer.  Women 
and  minorities  are  encouraged  to  apply.  Hir¬ 
ing  is  contingent  on  eligibility  to  work  in  the 
United  States.  j 

To  ensure  full  consideration,  applications  ; 
must  be  received  by  November  15,  2001. 
Send  letter  and  c.v.  or  resume  to  Mary  Ann 
Weston,  Chair,  Search  Committee,  Medill 
School  of  Journalism,  1845  Sheridan  Road, 
Evanston,  IL  60208-2101. 


ACADEMIC 
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•HELP  WANTED- 


ACCOUNTING 


CONTROLLER  I 

Paxton  Media  Group,  Inc.  is  seeking  a  re-  j 
gional  accounting  manager  for  its  Arkansas  j 
region.  The  region  is  managed  from  Jones¬ 
boro,  AR  and  includes  four  daily  news¬ 
papers  with  circulation  of  approximately 
55,000.  The  regional  manager  is  responsi¬ 
ble  for  coordinating  all  accounting,  financial 
reporting,  and  budgeting  activities  for  the 
group.  Primary  duties  include: 

•Timely  and  accurate  financial  reporting 
and  accounting  for  the  group 
•Coordination  of  budget  preparation  and 
monthly  evaluation  of  results  with  all 
levels  of  management 
•Maintenance,  testing,  and  reporting  of 
appropriate  internal  control  procedures 

•  Support  for  all  levels  of  management  in 
conducting  and  promoting  efficient  and 
ethical  business  practices 

Knowledge  and  experience: 

•  4  year  accounting  degree 

•  Strong  knowledge  of  newspaper  industry 

•  Excellent  verbal  and  written 
communication  skills 

•  Ability  to  manage  deadlines 

•  Ability  to  research  and  recommend 
policy  and  procedure 

Send  resume  to  David  Mosesso,  Publisher, 
The  Jonesboro  Sun,  P.O.  Box  1249,  Jones¬ 
boro,  AR  72401-1249.  Or  E-mail  to: 

dmosesso@jonesborosun.com 
Paxton  Media  Group  is  an  equal 
opportunity  employer  and  does  not  discrimi¬ 
nate  on  the  basis  of  race,  religion,  color, 
sex,  age,  national  origin  or  disability. 


ADMINISTRATIVE 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winn¬ 
ing  Berkeley  Daily  Planet  &  San  Mateo  Dally  , 
Journal,  needs  higf^energy  Sales  Managers  | 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  -i-  stock  options  for  aggres¬ 
sive  leaders  (we  are  venture  capital-  i 
backed).  This  is  not  for  the  faint-hearted!  | 
Cover  letter  &  resume  to:  j 

hr@berkeleydailyplanet.net  or  FAX  to:  I 

(510)  841-5695  I 


PUBLISHER/SALES  MANAGER  for  Group 
located  in  a  large  Texas  Metropolitan  area. 
Please  send  inquiries  to; 

Box  2315,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


From  the  ] 

newsrooms 

to  the  I 

PRESSROOMS  i 

to  the  I 

bonrclrooms  - 

no  one  covers  the 


newspaper  business  like 
Editor  &  Publisher  | 


ADMINISTRATIVE 


DIRECTOR  OF  MANUFACTURING 
We  publish  two  daily  newspapers  serving  | 
suburban  markets  located  about  35  miles  | 
east  of  Atlanta,  Georgia.  Production  oper-  j 
ates  out  of  a  common  facility.  Our  dynamic  j 
growth  has  risen  to  the  point  where  we  now  i 
publish  over  90  million  pages  per  month  ! 
and  package  9-10  million  inserts.  ' 


As  our  markets  continue  to  grow  we  need 
to  add  a  knowledgeable  professional  to  our 


for  someone  ready  to  move  south  and  wind  | 
down  the  career.  Our  staff  enjoy  what  they 
do,  who  they  do  it  with  and  where  they  do  I 
it.  It’s  a  hectic  but  fun  environment.  i 

I  We  are  a  division  of  Gray  Communications  i 
i  Systems  (NYSE  -  GCSB),  a  company  operat-  j 
!  ing  13  television  stations,  three  NBC  affili-  j 
1  ates  and  ten  CBS  affiliates,  located  in  the  | 

,  Southeast  and  Midwest;  four  daily  newspa¬ 
pers  (one  in  Albany,  Georgia,  two  in  subur-  J 
ban  Atlanta,  Georgia,  and  one  in  Goshen,  In-  | 
I  diana);  a  weekly  advertising  shopper  in  { 
i  southwest  Georgia;  a  communications  and  I 
!  paging  business  in  the  Southeast  and  one 
I  of  the  largest  fleets  of  transportable  I 
j  satellite  uplink  trucks  in  the  Southeast. 

I  We  offer  a  salary  and  bonus  package  com-  | 
i  petitive  with  operations  in  our  range  of  reve- 
i  nue,  company  paid  pension  plan,  401(k)  j 
I  and  other  benefits.  Our  markets  boast  a  j 
I  strong  quality  of  life,  excellent  schools  and 
!  acceptable  traffic  despite  what  you  read  in 
national  media. 

i  Our  production  staff  is  aware  of  our  search  j 
!  and  is  anxious  to  work  with  a  professional  ! 
\  ready  to  take  us  to  the  next  level. 

Please  respond  with  resume  and  salary 
history  to: 

Richard  Rae,  Vice  President 
Post-Citizen  Media,  Inc. 

969  Main  Street,  Conyers,  GA  3{X)12 
Fax:  (770)  483-2468 
E-mail:  rick.rae@gcslink.com 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Chattanooga  Times  Free  Press  is 
searching  for  a  self-starter,  people-person  : 
with  strong  management  techniques  to  lead  ' 
an  evolving  team  of  professionals.  The  ideal  | 
candidate  will  be  an  innovator  and  | 
motivator  with  the  talent  and  ability  to  de¬ 
velop  new  revenue  initiatives. 

This  position  requires  a  strong  manager 
with  a  proven  track  record  of  exceeding 
goals,  the  ability  to  hire,  inspire,  develop 
and  lead  a  professional  team.  Responsibili¬ 
ties  include  directing  all  sales  activities  for  | 
a  department  of  35.  The  Times  Free  Press  | 
is  a  101,000  Sunday,  75,000  daily  news-  i 
paper.  Parade  magazine  called  ’ 
Chattanooga  The  Dynamo  of  Dixie”  and  it  is 
an  outstanding  community  to  live  and  work 
in.  The  Chattanooga  Times  Free  Press 
offers  a  competitive  benefits  package,  ex¬ 
cellent  salary  and  401(k)  plan.  Send  re-  i 
sumes  to:  i 

Mike  Baskin,  Advertising  Director 
Chattanooga  Times  Free  Press 
P.O.  Box  1447 

Chattanooga,  TN  37403-1447 
mbaskin@timesfreepress.com 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Profile  Pursuit,  Inc.,  a  rapidly  growing  inter¬ 
national  custom  publishing  company  with 
offices  in  New  York  and  London,  is  adding 
sales  manager  positions  for  our  expanding  | 
New  York  office.  Supervise,  direct,  and  as-  ! 
sist  sales  executives  in  meeting  -  and  ex¬ 
ceeding  sales  targets.  Qualified  applicants  ! 
will  have  at  least  three  years  of  sales  man-  : 
agement  experience  in  a  telesales  environ-  t 
ment,  preferably  high  ticket  intangibles  and  I 
will  be  highly  motivated  and  skilled  at  all  | 
levels  of  sales.  Publishing/Advertising  in-  | 
dustry  experience  desired.  Please  submit  ■ 
resume  and  letter  of  interest  to: 

joe@profileT)ursuit.com 

NEWSPAPER  POSITIONS  ‘ 

Looking  for  a  better  job,  new  opportunity  J 
and  challenge.  Let  Paper  People  help  you  ! 
search  and  land  the  perfect  job.  Our  clients 
are  looking  for  good  people  to  lead  their 
newsroom,  advertising  and  production  de-  j 
partments  as  well  as  general  managers  and  i 
publishers.  We  work  with  you  first,  in  confi-  ■ 
dence,  to  determine  the  right  fit,  then 
match  it  with  our  newspaper  clients.  E-mail  ; 
cover  letter  with  geographic  location,  salary  ■ 
requirements  along  with  resume  to:  I 

jturner@mmind.net  | 


ADMINISTRATIVE 


ADVERTISING 


DIRECTOR  OF  SALES  AND  MARKETING 
The  Gainesville  Sun  and  Ocala  Star-Banner 
have  clustered  their  distinct  publications  to 
create  a  daily  combined  circulation  market 
of  110,000.  We  are  looking  for  a  creative 
advertising/marketing  executive  to  lead  our 
classified,  retail  and  marketing  efforts  in 
North  Central  Florida.  This  two-county  area 
is  known  as  the  home  of  the  University  of 
Florida  in  Gainesville  and  hundreds  of 
beautiful  horse  farms  in  Marion  County. 
Marion  County  is  one  of  the  fastest-growing 
communities  in  Florida. 

Candidate  should  be  a  hands-on  high 
energy  individual  with  excellent  people 
skills  and  a  great  track  record. 

Owned  by  the  New  York  Times  Co.  and  an 
equal  opportunity  employer  we  offer  excel¬ 
lent  benefits,  relocation,  pension,  401(k) 
program,  superior  health  insurance,  and 
stock  options. 

If  you  are  interested  in  joining  us  in  this 
newly  created  market  opportunity  please 
send  your  resume  and  cover  letter  to: 

The  Gainesville  Sun 
Attn:  Jim  Doughton,  Publisher 
P.O.  Box  147147 
Gainesville,  FL  32614-7147 
Or  E-mail:  jim.doughton@gvillesun.com 


ADMINISTRATIVE 


Director  of  Publications 


Princeton  University  seeks  a  Direaor  of  Publications  to  ensure  custonKr 
satisfoction  and  high  quality  print  and  Web  publications.  Prime  duties 
include:  initiating,  implementing  and  overseeing  a  planning  and  delivery 
process  with  senior  and  key  clients  to  ensure  proper  management  of 
workflow  and  client  satisfaction;  providing  expert  analysis,  consulution 
and  decision-making  regarding  University  puMcations;  supervising  publica¬ 
tions  staff  and  ensuring  project  deadlines  are  met  in  a  timely  and  accurate 
fashion;  coordinating  and  effectuating  smooth  operations  between 
Communications  and  Printing  &  Mailing;  managing  the  publications  budget 
process,  including  interaction  with  outside  vendors;  troubleshooting  and 
projea  management. 

Position  requires  a  bachelor’s  degree  and  at  least  5  years  experience  work¬ 
ing  in  a  publishing  environment  and/or  a  publications  unit  of  a  public 
afhiirs  or  communications  office  and/or  an  equivalent  environment. 
Candidate  should  be  an  expert  in  print  publications  and  have  a  minimum 
of  2  years  of  experience  in  Web  publications.Three  (3)  years  of  experience 
in  editing  and  graphic  design  and  excellent  writing  skills  are  requiird.The 
director  must  have  5-t-  years  experience  managing  projects  and  staff  mem¬ 
bers,  working  with  senior  officials,  appropriately  handling  confidential  mat¬ 
ters,  and  managing  budgets  of  $1(X),()(X)+.  Must  have  excellent  customer 
service  and  organizational  skills  and  be  able  to  multitask,  work  with  cre¬ 
ative  teams  and  diverse  audiences.  Experience  with  Macintosh  and  PC 
environments  (Adobe  PageMaker, Adobe  Photoshop,  FileMaker  and  Word) 
required.  Experience  at  an  institution  of  higher  learning  a  plus. 

Princeton  provides  an  exceptional  benefits  package.  Interested  should 
submit  a  professional  resume  to:  Human  Resources,  One  New 
South/1912-EAP,  Princeton  University,  Princeton,  08544- 
5264.  E-mail  resume  as  a  Word  attachment  to:  jobs9princeton.edu. 

NO  FAXES,  PLEASE.  Samples  of  published  materials,  with  brief 
explanations  of  involvement,  may  be  requested. 


Princeton  University 

An  equal  opportunity  employer. 


www.edltorandpublisher.com 
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-HELP  WANTED- 


ADVERTISING 


ADVERTISING  DIRECTOR 
To  lead  a  staff  of  six  salespeople  at  the 
Grand  Haven  (Ml)  Tribune,  a  10,300  circula- 
bon  six-day  newspaper  located  on  the  beau¬ 
tiful  shores  of  Lake  Michigan.  You’ll  replace 
the  current  advertising  director  who’s  being 
promoted  to  publisher  at  the  end  of  this 
year.  Applicants  should  have  a  proven  track 
record  at  finding  new  business  in  a  compet¬ 
itive  market  plus  a  strong  sales  and  man¬ 
agement  background.  You’ll  be  responsible 
for  creating  new  revenue  streams  by  com¬ 
bining  our  Internet  and  Audiotext  systems 
as  you  improve  upon  our  success  m  the 
market.  Write  with  resume,  references  and 
salary  history  to: 

Paul  Bedient 
Grand  Haven  Tribune 
101  N.  Third  Street 
Grand  Haven,  Ml  49417 
An  Equal  Opportunity  Employer 


ADVERTISING  MANAGER:  South  Dakota’s 
Mobridge  Tribune.  $36,000,  full  benefit 
package.  Larry  Atkinson,  (800)-594-9418; 
E-mail:  atkinson@mobridgetribune.com 


CLASSIFIED  ADVERTISING  MANAGER 
The  Tennessean,  the  leading  daily  and  Sun¬ 
day  paper  in  Tennessee,  is  accepting  appli¬ 
cations  from  qualified  candidates  for  the 
position  of  Classified  Advertising  Manager. 
We  are  looking  for  a  hands-on  newspaper 
professional  with  5-7  years  progressive 
newspaper  sales  and/or  management  ex¬ 
perience  in  a  highly  competitive  market  to 
lead  our  classified  group.  The  ideal  candi¬ 
date  will  have  a  proven  track  record  in  con¬ 
sistently  exceeding  revenue  goals,  imple¬ 
menting  classified  sales  initiatives  and  iden¬ 
tifying  new  revenue  sources.  The  manager 
we  are  seeking  must  be  an  excellent  com¬ 
municator,  with  exceptional  leadership  and 
managerial  skills.  Gannett  offers  an  excel¬ 
lent  compensation  and  benefits  package, 
including  medical,  dental,  life  insurance,  re¬ 
tirement,  401(k)  and  great  growth  opportu¬ 
nities.  If  you  are  interested  in  this  opportu¬ 
nity,  please  send  your  resume  and  salary 
history  to: 

Leo  Harley,  Manager/Executive  Recruiting 
Gannett  Co.,  Inc. 

E-mail:  lharley@westches.gannett.com 


MAJOR  ACCOUNTS  MANAGER 
The  Contra  Costa  Times  seeks  a  highly 
motivated,  results  oriented  self-starter  with 
proven  sales  ability  and  presentation  skills. 
Media  sales  and  3-5  years  management 
experience  required.  This  position  will 
develop  and  execute  revenue  growth  strate¬ 
gies  while  providing  leadership  and  motiva¬ 
tion  to  the  sales  team.  Necessary  skills 
include:  contract  negotiation,  financial  analy¬ 
sis,  sales,  coaching  and  presentation.  MS 
Office  including  Power  Point  experience 
as  well  as  contacts  with  major  retailers 
is  helpful. 

As  a  member  of  the  Knight  Ridder  family 
CCT  offers  an  excellent  compensation 
package,  comprehensive  benefits,  training 
programs  and  affiliation  with  over  30 
dailies. 

To  apply,  mail  resume,  cover  letter,  salary 
history  and  requirements  to:  Human 
Resources,  Job  Code:  MA,  P.O.  Box  5088, 
Walnut  Creek,  CA  94596  or  FAX: 

(925)  977-8444  or  E-mail:  jobs@cctimes.com 


ADVERTISING 


INSIDE  SALES  MANAGER 
:  Savannah  Morning  News  currently  has  a 
j  need  for  an  Inside  Sales  Manager  for  the 
i  Classified  Department.  This  person  should 
i  possess  exemplary  analytical,  leadership 
i  and  sales  skills  that  can  motivate  a  sales 
!  team  to  reach  targeted  revenue  goals.  The 
;  environment  is  fast-paced,  customer- 
;  oriented,  varied  and  rewarding.  Must  have 
;  a  successful  record  of  accomplishment  in 
motivating  and  training  a  sales  staff  with 
;  management/supervisory  experience  in  the  j 
classified  area.  Prefer  DTI  experience.  1 
Great  opportunity  to  work  in  beautiful  coast-  | 
al  Georgia  with  excellent  growth  potential.  I 
Competitive  compensation  package  and  | 
growth  opportunity!  Send  resume  and 
salary  history  to:  I 

!  lbarnes@savannahnow.com  j 

i  Savannah  Morning  News  | 

I  P.O.  Box  1088,  Savannah,  GA  31401  j 


ADVERTISING  SALES  REPRESENTATIVE  I 

IN  PARADISE  i 

Great  opportunity  for  highly  motivated  ad-  | 
vertising  sales  representative  to  grow  mar-  j 
ket  share  for  leading  island  weekly  in  the  1 
Caribbean.  Strong  people  and  persuasive  | 
skills  essential.  Average  base  salary  com-  i 
mission  ($500-^/week)  in  a  market  where  | 
blue  skies  are  the  limit.  Rush  resume  to: 

Box  2322,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


CIRCULATION 


SINGLE  COPY  MANAGER  I 

Career  opportunity  with  McClatchy  Newspa¬ 
pers  in  Tacoma  Washington.  Successful 
I  candidate  will  be  experienced,  marketing 
I  oriented,  and  a  strong  leader.  We  offer  an 
'  excellent  quality  of  life  on  Puget  Sound,  a 
j  growing  market,  an  award  winning  newspa- 
j  per,  and  the  resources  to  get  the  job  done. 

!  Forward  resume  and  salary  history  to  Ron 
i  Mladenich,  Circulation  Operations  Manager 
'  1950  S  State  St,  Tacoma,  WA  9841 1  or: 

Ron.Mladenich@mail.tribnet.com 


AREA  MANAGER  | 

The  Washington  Times  is  seeking  a  proven  i 
i  single  copy  marketing  professional  who  has 
I  exceptional  leadership,  coaching  and  ana- 
I  lytic  skills  to  manage  our  single  copy  opera- 
I  tion  in  DC.  You  will  be  responsible  for  at- 
I  taining  sales  goals,  managing  single  copy 
I  distribution  including  collections,  hawker 
I  programs  and  newsrack  maintenance, 
i  Apply  with  cover  letter  and  resume  to  The 
Washington  Times,  Rod  Tirey,  3600  New 
York  Avenue,  NE,  Washington,  DC  20002. 

Fax:  (202)  635-0409 
E-mail:  Rtirey@WashingtonTimes.com 


CIRCULATION  DIRECTOR 
Experienced  circulation  director  to  lead  this 
I  growth  market  daily.  Must  know  home  deliv- 
'  ery,  single  copy  and  budgeting.  Seek  a 
team  player  and  motivator.  Contact  John 
I  Shields,  5  Cohannet  Street,  Taunton,  MA 
!  02780.(508)880-9040. 
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CIRCULATION 


CIRCULATION  DIRECTOR  -  Seeking  a  direc¬ 
tor  for  10,000  circulation  AM  daily  in  Central 
Connecticut.  The  successful  candidate 
will  show  a  demonstrated  ability  to  manage 
distribution,  administration,  and  sales.  The 
Director  must  be  able  to  build  flawless  op¬ 
erations  in  order  to  concentrate  on  volume 
growth  and  over-the-top  customer  service 
in  this  highly  competitive  market.  Good 
earning  potential  commensurate  with  expe¬ 
rience  and  results.  Send  letter  of 
application,  resume,  and  salary  history  to: 
(ieneral  Manager,  The  Middletown  Press 
2  Main  Street,  Middletown,  CT  06457 
Or  E-mail:  LFABRIZIO@journalregister.com 
EOE 


CIRCULATION  DIRECTOR 
The  Record,  a  22,000  circulation,  7-day 
community  newspaper  in  Troy,  New  York  is 
looking  for  an  experienced  circulation  pro¬ 
fessional  who  is  interested  in  leading  by  ex¬ 
ample.  Ideal  opportunity  for  an  energetic, 
creative  leader  to  increase  sales  by 
inspiring  teamwork  and  applying  sales,  mar¬ 
keting  and  customer  service  skills.  This  in¬ 
dividual  is  a  key  member  of  the  executive 
staff  that  reports  directly  to  the  Publisher. 
We  offer  competitive  compensation  and 
benefits  package  and  the  opportunity  to 
advance  within  our  group  of  newspapers. 
The  Record  is  a  Journal  Register  Company 
newspaper,  a  leading  U.S.  newspaper  pub¬ 
lishing  company  that  owns  23  daily  news¬ 
papers,  and  197  non-daily  publications. 
Please  E-mail  your  resume  and  salary 
history  to  Fred  Fedesco,  Publisher: 
ftedesco@journalregister.com 


CONSUMER  MARKETING  MANAGER 
The  Akron  Beacon  Journal  (a  Knight  Ridder 
newspaper)  is  accepting  applications  for 
the  position  of  Consumer  Marketing  Manag¬ 
er.  This  position  is  responsible  for  all  sales 
and  marketing  functions  for  home  delivery 
circulation  including  telemarketing,  crewing, 
in-store  sales.  Newspaper  In  Education,  and 
retention.  The  ideal  candidate  will  have  a 
college  degree;  at  least  four  years  of 
proven  success  in  home  delivery  sales;  ex¬ 
ceptional  marketing,  management,  leader¬ 
ship,  and  communication  skills;  and  a 
strong  understanding  and  appreciation  for 
information-driven  marketing  solutions.  Ad¬ 
vanced  computer  skills  and  strong  presen¬ 
tation  skills  a  definite  plus.  Candidates  look¬ 
ing  for  a  challenge  and  a  chance  to  make  a 
difference  are  encouraged  to  apply. 

We  offer  an  excellent  salary  and  compensa¬ 
tion  plan,  401(k)  and  benefits  package. 
Please  send  resume,  cover  letter,  and 
salary  requirements  to: 

Akron  Beacon  Journal 
P.O.  Box  640,  44  East  Exchange  Street 
Akron,  OH  44309D640 
Attn:  Terry  Whitney,  Vice  President 
Circulation  and  Production 


CIRCULATION  DIRECTOR:  The  Call  in  Woon¬ 
socket  Rl  seeks  strong  leader  to  sell  7-day 
newspaper  in  Northern  Rl  and  Southern  MA. 
Requires  strong  attention  to  detail  and  cus¬ 
tomer  service  skills.  Full  benefits  including 
401(k).  Great  opportunity  for  someone 
looking  to  next  career  step.  Fax  your 
resume  to  (401)  765-0303  Attn:  CGraves 
or  E-mail:  cgraves@journalregister.com. 


CIRCULATION 


COME  GROW  WITH  US! 
Community  Newspaper  Holdings,  Inc.  (cnhi) 
is  seeking  talented,  enthusiastic  people 
who  want  the  opportunity  to  manage  a  cir¬ 
culation  department  and  make  a  difference! 
cnhi  owns  nearly  200  daily  and  weekly 
newspapers  in  smaller  communities 
throughout  the  country.  Our  properties  are 
located  from  the  East  Coast  to  as  far  west 
as  Texas  and  Iowa. 

If  you  have  proven  to  yourself  and  those 
around  you  that  you  are  a  competent  circu¬ 
lator  and  you  are  ready  to  make  the  move 
up  to  managing  your  own  department,  we 
would  like  to  talk  with  you.  We  are  looking 
for  people  who  have  experience/expertise 
(which  can  be  documented)  in  the  following 
areas: 

•  An  “above-and-beyond”  commitment  to 
service 

•  Circulation  and  revenue  growth  record 

•  Sales/marketing  aptitude 

•  Motivation  and  leadership  skills 

•  Budgeting/forecasting  ability 

It  you  are  confident  that  you  have  these 
skills  and  this  experience,  and  you  want  to 
take  that  next  step  in  your  career,  this  may 
be  the  right  time  for  you  to  step  forward.  If 
you  want  to  experience  the  quality  of  life 
found  only  in  America’s  smaller 
communities,  this  may  be  the  perfect  op¬ 
portunity  for  you. 

Please  send  your  cover  letter,  resume  and 
salary  history  to:  Linnie  Pride,  Corporate 
Circulation  Consultant,  Community  Newspa¬ 
per  Holdings,  Inc.,  3500  Colonnade  Park¬ 
way,  Suite  600,  Birmingham,  AL  35243.  Or 
E-mail  to:  lapride@cnhi.com. 

Our  company  offers  competitive  salary/ 
bonus  packages,  full  benefits,  and  potential 
for  career  advancement. 


RETAIL  MARKETING  DIVISION  MANAGER 
St.  Petersburg  Times,  Florida’s  largest  cir¬ 
culated  newspaper,  is  seeking  three  proven 
Division  Managers  to  lead  single  copy  mar¬ 
keting  in  designated  geographic  areas.  The 
selected  candidates  will  be  responsible  for 
attaining  all  sales  and  operational  goals,  fa¬ 
cilitate  the  marketing  and  distribution  of  all 
single  copy  circulation,  and  collection  of 
revenues  from  retailers,  hawkers,  and 
newsracks.  Key  project  work  as  it  pertains 
to  sales  and  distribution  will  also  be  a  por¬ 
tion  of  the  assignment.  Direct  reports  in¬ 
clude  15-20  Carrier  Vendors  and  Retail  Mar¬ 
keting  Coordinators.  The  ideal  candidates 
will  possess  exceptional  leadership,  motiva¬ 
tion,  coaching,  analytic,  and  communication 
skills  while  demonstrating  high  energy,  re¬ 
sourcefulness,  and  initiative.  Compensation 
package  commensurate  with  experience. 
Excellent  benefits  package.  Interested  can¬ 
didates  may  apply  with  cover  letter  and  re¬ 
sume  to: 

St.  Petersburg  Times 
Brad  Dinkmeyer 

P.O.  Box  1121,  St.  Petersburg,  FL  33731 
Fax:  (727)  893-8105 
E-mail:  bdinkmeyer@sptimes.com 


CIRCULATION  DIRECTOR  for  15,000  daily 
and  3,500  weekly  in  beautiful  Aiken,  SC. 
Please  send  resume  and  salary  require¬ 
ments  to:  Scott  B.  Hunter,  Publisher,  Aiken 
Standard,  P.O.  Box  456,  Aiken,  SC  29802. 
Or  E-mail:  shunter@aikenstandard.com 


www.editorandpublisher.com 
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-HELP  WANTED- 


CIRCULATION 


EDUCATION  ACCOUNT  MANAGER 
National  Sales  Staff  -  Western  U.S.  territory 
(Colorado,  Arizona,  New  Mexico,  &  Utah ) 
Major  newspaper  publisher  and  distributor 
has  an  exciting  opportunity  on  its  National 
Sales  Staff.  The  successful  candidate  we 
seek  will  help  increase  sales  in  the  college 
education  segment  of  our  national- 
metropolitan  circulation.  Responsibilities  in¬ 
clude  working  with  publisher  staff,  college 
faculty,  student  organizations,  bookstores 
and  third  party  vendors  to  promote  The  New 
York  Times  brand  and  increase  sales,  nur¬ 
ture  readership  programs  and  initiate  new 
college  programs.  Travel  required. 

Must  be  organized,  flexible,  and  self-mo¬ 
tivated,  able  to  handle  multiple  projects 
and  meet  varying  deadlines.  Should  be  able 
to  create,  present  and  execute  sales  and 
marketing  plans  to  drive  new  business.  Ex¬ 
perience  with  the  educational  community 
and  related  organizations  preferred.  Seek 
team  spirited  individuals,  able  to  interact 
successfully  with  a  variety  of  individuals 
and  organizations.  Knowledge  and  experi¬ 
ence  in  newspaper  sales  and  distribution  is 
helpful.  Able  to  communicate  effectively 
both  verbally  and  in  writing.  College  degree 
required.  Advanced  degree  in  Marketing, 
Communication  or  Education  preferred. 
Must  possess  strong  computer  skills  and 
be  proficient  in  Microsoft  Office 
applications. 

We  offer  a  competitive  salary  range,  partici¬ 
pation  in  the  sales  bonus  incentive  program 
and  an  outstanding  benefits  program.  A  car 
allowance  is  provided.  Interested 
candidates  are  invited  to  respond  in  confi¬ 
dence  stating  salary  history  and  require¬ 
ments.  Send  resumes  to: 

E-mail:  oconkm@nytimes.com 
Fax:  (626)  351-0760 
Attention:  K.  O’Connell 
13181  Crossroads  Parkway  North,  #180 
City  of  Industry,  CA  91746 
An  EEO  employer 


RETAIL  MARKETING  OPERATIONS 
MANAGER 

St.  Petersburg  Times,  Florida’s  largest  cir¬ 
culated  newspaper,  is  seeking  a  proven  Op¬ 
erations  Manager  to  lead  the  operational 
side  of  our  single  copy  circulation.  The  se¬ 
lected  candidate  will  be  responsible  for  at¬ 
taining  all  sales  and  operational  goals,  facili¬ 
tate  the  marketing  and  distribution  of  all 
single  copy  circulation,  and  collection  of  | 
revenues  from  retailers,  hawkers,  and  | 
newsracks.  Key  project  work  as  it  pertains  j 
to  distribution  will  also  be  a  portion  of  | 
the  assignment.  Direct  reports  include 
Retail  Marketing  Division  Managers  and 
Coordinators.  The  ideal  candidate  will  pos¬ 
sess  exceptional  leadership,  motivation, 
coaching,  analytic,  and  communication 
skills  while  demonstrating  high  energy,  re¬ 
sourcefulness,  and  initiative.  Compensation 
package  commensurate  with  experience. 
Excellent  benefits  package.  Interested  can¬ 
didates  may  apply  with  cover  letter  and 
resume  to: 

St.  Petersburg  Times 
Brad  Dinkmeyer 

P.O.  Box  1121,  St.  Petersburg,  FL  33731 
Fax:  (727)  893-8105 
E-mail:  bdinkmeyer@sptimes.com 


CIRCULATION 


GANNETT  CIRCULATION  OPPORTUNITIES  j 
CIRCULATION  MANAGERS  ! 

Gannett  Co.,  Inc  is  seeking  performance 
driven  newspaper  professionals  to  join  our 
team  of  circulation  executives.  We  are  look¬ 
ing  for  hands-on  circulation  managers  with 
a  proven  track  record  in  implementing  cir¬ 
culation  strategies  with  an  in-depth  under¬ 
standing  of  marketing,  budgeting,  home  de-  i 
livery,  single  copy  and  customer  service.  I 
Candidates  should  have  4-6  years  progres-  | 
sive  circulation  management  experience  in  j 
competitive  markets.  A  strong  work  ethic 
and  a  desire  to  succeed  are  essential. 

CIRCULATION  SALES  MANAGERS 
Gannett  also  seeks  results-oriented  news¬ 
paper  sales  and  marketing  professionals  to  i 
coordinate  circulation  sales  plans  and  mar-  1 
keting  programs  to  meet  our  budgeted  ob¬ 
jectives.  Candidates  should  have  a  proven 
track  record  in  developing  and  imple¬ 
menting  successful  sales  programs  in  com¬ 
petitive  markets,  as  well  as  significant  re¬ 
cruiting,  training,  customer  relations  and 
supervisory  experience.  The  managers  we 
are  seeking  must  be  excellent  communica¬ 
tors  with  strong  leadership  and  manage¬ 
ment  skills. 

Gannett  offers  an  excellent  compensation 
and  benefits  package,  including  medical, 
dental,  life  insurance,  retirement,  401(k) 
and  great  growth  opportunities  in  various 
locations. 

If  you  are  interested  in  these  opportunities, 
RIJSH  your  resume  and  salary  history  to: 

Rob  Althaus,  Vice  President 
Gannett  Co.,  Inc 
Email:  ralthaus@gannett.com 
Leo  Harley,  Manager/Executive  Recruiting 
Gannett  Co.,  Inc. 

Email:  lharley@westches.gannett.com 


EDITORIAL 


AFRAID  OF  CHANGE? 

We’re  not  at  the  Daytona  Beach 
I  News-Journal.  We’re  a  100,000-plus  circu¬ 
lation,  independent  newspaper  serving  16 
communities  along  the  east  coast  of  Central 
Florida,  and  we’re  looking  for  an  experi¬ 
enced  copy  editor  for  our  Night  News 
Desk.  The  newspaper  is  undergoing  a  rede¬ 
sign  and  we  need  someone  who’s  ready  to 
grow  with  us.  If  you  have  a  journalism  de¬ 
gree  and/or  at  least  five  years’  experience 
on  a  copy  desk,  a  strong,  working  knowl¬ 
edge  of  pagination  and  are  willing  to  be¬ 
come  an  active  part  of  the  changes  at  The 
News-Journal,  send  your  resume  to: 

Assistant  Managing  Editor-Operations 
Bruce  Kuehn,  bruce.kuehn@news-jrnLcom 
or  Managing  Editor-News 
Troy  Moore,  troy.moore@news-jrnLcom 
or  mail  to  P.O.  Box  2831 
Daytona  Beach,  FL  32120-2831 

ALASKAN  WEEKLY  seeks  experienced  news 
&  feature  writer.  We  serve  upscale  readers 
in  a  3200  population  fishing  community. 
$600  per  week  DOE.  Reply  via  fax  with  5 
clips,  letter  of  introduction  and  resume. 
Fax:  (907)  7724871  or  E-mail: 

psgpub@mitkof.net 

REPORTERS/EDITORS  sought  for  growing 
j  5-day  daily  in  Arizona.  Resume,  clips  to: 
Mike  Quinn,  Today’s  News-Herald,  2225  W. 
Acoma  Blvd.,  Lake  Havasu  City,  AZ. 
86403. 


EDITORIAL 


ASSISTANT  BUREAU  CHIEF 
The  Daytona  Beach  News-Journal  seeks  a 
reporter/editor  to  help  cover  one  of  the 
fastest  growing  areas  in  Florida.  The  suc¬ 
cessful  applicant  will  be  one  of  our  principal 
reporters  in  Flagler  County,  which  is  on 
Florida’s  East  Coast  just  north  of  Daytona 
Beach  and  is  a  prime  growth  area  for  the 
newspaper.  He  or  she  also  will  help 
manage  a  six  person  bureau  and  will  work 
both  breaking  and  enterprise  stories.  We 
seek  a  journalist  with  at  least  three  years  of 
daily  experience,  strong  news  judgment 
and  good  people  skills.  Send  a  resume  and 
clips  to  Executive  Editor  Don  Lindley  at 
don.lindley@news-jrnLcom  or  P.O.  Box 
2831,  Daytona  Beach,  FL  32120-2831. 


ASSISTANT  EDITOR 

AntiqueWeek,  the  leading  Antique 
publication  in  the  United  States,  has  an 
opening  for  an  Assistant  Editor.  Primary 
responsibilities  include  writing  reports  on 
industry  events,  editing  copy  and  designing 
pages  using  QuarkXPress.  Duties  will 
i  necessitate  good  telephone  interviewing 
!  skills,  attendance  at  important  events,  and 
j  the  ability  to  work  effectively  under  , 
!  deadline.  Must  be  able  to  work  flexible  j 
j  hours,  some  travel  required.  This  is  an 
1  opportunity  to  become  part  of  an 
j  ambitious,  hard-working  editorial  team. 

Knowledge  of  the  market  and/or  a 
I  journalism  degree  will  be  an  advantage. 

I  Insurance  benefits  and  401(k)  available. 

!  Send  resume,  published  clips,  and  cover 
j  letter  to  AntiqueWeek,  P.O.  Box  90, 

I  Knightstown,  IN  46148,  c/o  Connie  Swaim, 
Managing  Editor. 


DESIGNER  for  stylish  weekly  Southwest 
Florida  sense-of-place  magazine.  Must  be 
skilled  in  all  aspects  of  the  production 
process,  willing  to  be  creatively  innovative 
and  able  to  design  attractive,  eye-catching 
pages.  Command  of  spelling,  style  and 
grammar  and  facility  with  copy  are  musts. 
Fluency  with  Web  design  a  big  plus.  We 
would  like  to  move  quickly  on  this  position. 
Send  resume  and  clips  to  Ronnie  Ramos, 
Managing  Editor,  The  News-Press,  P.O.  Box 
10,  Fort  Myers,  FL  33902. 


EDITOR/WRITER:  22-year  old  trade  publica¬ 
tion  on  retail  real  estate  seeks  reporter  to 
write  concise  news,  attention  to  detail  and 
organized.  Princeton,  NJ  based.  Call  Ann  at 
(609)  587-6200  or  Fax  (609)  587-351 1 . 

E-mail:  ann@dealmakers.net 


EDITORIAL 


I  ASSISTANT  EDITOR 

1  European  Stars  and  Stripes,  a  daily  news¬ 
paper  based  in  Germany  that  covers  the 
U.S.  military  in  Europe,  is  seeking  an  assis¬ 
tant  editor  for  its  European  desk  -  the 
equivalent  of  a  city  desk  except  our  ‘city"  is 
all  of  Europe.  The  desk  editors  supervise 
16  reporters  in  14  bureaus,  including 
Bosnia  and  Kosovo.  We're  iooking  for 
someone  who  can  coach  reporters  and 
photographers;  work  with  reporters  to  gen¬ 
erate  ideas;  give  reporters  day-to4ay  guid- 
I  ance;  plan  and  carry  out  special  packages; 
think  in  terms  of  photos,  graphics  and  dis¬ 
play;  and  cleanly  edit  copy.  A  college  degree 
j  and  at  least  five  years  of  newspaper 
I  experience,  including  as  a  reporter  arid  edF 
j  tor,  are  desired.  Military  experience  or 
:  knowledge  a  plus.  See  our  Web  site  at 
I  www.estripes.com.  Benefits  include  moving 
I  expenses  and  housing  allowance.  Send 
resumes,  including  three  references,  by 
October  15  to  (through  regular  U.S.  mail): 

Personnel 

European  Stars  and  Stripes 
Unit  29480,  APOAE  09211 
Or  E-mail:  jobs@maiLestripes.osd.mil 
Or  Fax:  (01149)6156801421 


COPY  EDfTOR: 

The  Southern  Illinoisan  is  looking  for  a 
take-charge  copy  editor  who  can  do  either 
news  or  sports.  The  successful  candidate 
must  be  able  to  paginate  the  daily  sports 
secbon  or  serve  in  the  slot,  producing  Page 
One  and  supervising  the  copy  desk.  Suc¬ 
cessful  candidate  must  have  strong  editing 
I  skills  and  possess  a  creative  flair  for 
design.  We  are  looking  for  a  natural  leader 
who  works  well  with  others,  possesses  a 
positive  attitude,  loves  the  business,  thrives 
on  deadlines  and  wants  to  produce  the 
best.  This  is  not  an  entry-level  position. 
The  Southern  Illinoisan  is  among  the  fastest 
growing  newspapers  in  the  region  with  cir¬ 
culation  30,000  weekdays  and  40,000 
Sundays.  Applications  may  be  made  online 
to  our  Human  Resources  Manager,  please 
include  JPEG  attachments  of  your  best 
pages,  a  cover  letter  explaining  why  you 
are  the  one,  and  how  much  you  are  wor^. 

Angela.Holmes@southemillinoisan.com. 

THE  BUSINESS  JOURNAL  in  beautiful  North- 
east  Florida  seeks  a  passionate,  experi¬ 
enced  technolo^  reporter  to  cover  a  grow¬ 
ing,  vital  local  industry.  If  you  want  to  be 
the  best  and  work  for  the  best.  E-mail  a 
resume  and  a  cover  letter  to  Editor  Boaz 
j  Dviratbdvir@bizjoumals.com. 


EDITORIAL 


EDITORIAL 


Story  Tip  Sheet  Editor 


The  Religion  Newswriters  Association  seeks  a  part-time  Tip  Sheet 
Editor  to  develop  and  distribute  biweekly  tip  sheet  with  story  ideas  and 
source  lists  on  the  topics  of  religion  in  public  life. 

RNA  seeks  an  individual  with  proven  news  judgment  and  ability  to  con¬ 
ceptualize  complex  and  nuanced  story  ideas  that  would  capture  interest  of  secu¬ 
lar  media  reporters,  editors  and  producers.  B.A/B.S.;  3  yrs.  min.  experience  at 
secular  news  outlet.  Deadline;  Oct.  20. 200 1 .  Send  risumi.  sample  tip  sheets, 
clips  or  tapes  to  RNA.  PO  Box  2037. Westerville.  OH  43066-2037. 

For  more  information. e-mail:  rna@rna.org  www.religionwriters.com 
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EDITORIAL 


DESKTOP  PUBLISHER  needed  to  assume 
all  production  duties,  including  page  design 
and  layout,  ads  design,  pagination  and  web 
site  maintenance  on  fast  growing  Carib¬ 
bean  weekly.  Mac  sawy  a  must,  journalism 
training  an  asset.  Salary  $340/week.  Rush 
resume,  portfolio  to: 

Box  2320,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


EDITOR 

The  Daily  Press,  a  28,000  plus  circulation 
morning  paper,  seeks  an  experienced  and 
committed  Editor  to  lead  a  first-rate  team 
of  journalists.  Reporting  to  the  Publish¬ 
er/Vice  President,  the  Editor  is  a  key  mem¬ 
ber  of  the  newspaper's  executive  manage¬ 
ment  team.  The  editor  oversees  the  Daily 
Press  newsroom,  guides  the  news  staff  of 
our  sister  daily  publicabon  -  the  Desert  Dis¬ 
patch  in  Barstow  -  and  two  weekly  newspa¬ 
pers  -  the  Hesperia  Star  and  La  Prensa  del 
Mojave,  a  Spanish-language  edition.  Our 
new  editor  will  have  a  well-rounded  newspa¬ 
per  background,  at  least  three  (3)  years  of 
newsroom  management  experience,  a  pas¬ 
sion  for  community  journalism,  and  be  able 
to  work  with  other  department  heads  in  de¬ 
veloping  team  strategies  that  achieve  our 
shared  journalistic  and  business  goals,  both 
in  print  and  new  media.  The  Daily  Press  is 
located  in  the  High  Desert  of  Southern  Cali¬ 
fornia,  approximately  95  miles  northeast  of 
Los  Angeles.  A  cover  letter  and  resume 
should  be  sent  to  Ed  Nichols,  Publisher, 
Daily  Press,  P.O.  Box  1389,  Victorville,  CA 
92393-1389,  or  via  E-mail  to: 

eanichols@link.freedom.com 


EDITOR  to  plan  and  produce  magazines 
and  newsletters  for  international  organiza¬ 
tion,  in  English  and  Spanish.  Creative,  expe¬ 
rienced  professional  with  7-f^  years  experi¬ 
ence.  Public  relations  and  promotional  ex¬ 
perience  a  plus.  Competitive  salary.  Please 
see  www.paho.org  under  job  opportunities, 
vacancy  notice  Ol/PAHO/038. 


EDUCATION/GA  REPORTER 
Immediate  opening  for  an  educa¬ 
tion/general  assignment  reporter,  good  sal¬ 
ary  and  benefits.  Send  Resume  to:  Larry 
M;^re,  The  Journal,  515  Pavonia  St.,  Sioux 
City,  lA  51101.  Phone:  (712)  2934201. 
E-mail:  larrymyhre@siouxcityjournal.com. 
EOE  Pre-employment,  post  job  offer  drug 
screen  and  physical  required. 


MANAGING  EDITOR 

The  North  Bay  Business  Journal  seeks  a 
managing  editor  to  oversee  our  editorial 
staff  and  for  reporting.  Our  business  journal 
covers  the  north  San  Francisco  Bay  Area, 
including  the  wine  industry  and  Telecom 
Valley.  Candidates  should  have  business 
reporting  and  editing  experience.  Send 
your  resume  to  Publisher,  North  Bay  Busi¬ 
ness  Journal,  5464  Skylane  Blvd.,  #B,  San¬ 
ta  Rosa,CA  95403  or  FAX  to: 

(707)  579-8475. 


REPORTER  needed  to  produce  clean,  crisp 
copy  and  quality  photographs  for  island’s 
leading  weekly.  Expect  challenging  assign¬ 
ments  on  major  issues  in  rapidly  developing 
Caribbean  island.  Ideal  for  serious,  ca¬ 
reer-oriented  journalist.  Salary  $285/week. 
Rush  resume,  clips  to: 

Box  2321,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


EDITORIAL 


MANAGING  EDITOR 

The  Southern  Illinoisan  is  looking  for  a 
strong  leader.  The  person  we  seek  will 
know  how  to  create  vibrant  newspapers; 
won't  be  stuck  in  the  mire  of  old-time  report 
writing;  be  organized;  realize  that  the  prod¬ 
uct  must  be  attractive  as  well  as  newswor¬ 
thy;  thrive  on  change,  and  know  what  timeli¬ 
ness  in  today's  market  is.  Experience  a 
plus,  drive  a  necessity.  We  desire  an  indi¬ 
vidual  with  excellent  leadership  skills,  a 
track  record  of  news  excellence,  and  sound 
judgment  is  a  must.  Our  news  department 
of  more  than  30  is  divided  between  two  lo¬ 
cations.  We  emphasize  building  a  climate 
for  personal  growth  and  teamwork.  We  also 
wish  to  bring  diversity  to  our  newsroom. 
Southern  Illinois  is  an  ideal  area  for  families 
and  individuals  who  enjoy  the  benefits  of  a 
large  university  (with  J-school).  We  are  120 
miles  from  St.  Louis  and  180  miles  from 
Nashville.  Send  us  a  sample  of  what  you 
are  creating  today.  Tell  us  why  you’re  the 
best  and  how  much  money  you’re  worth. 

Human  Resources  Manager 
Southern  Illinoisan 
P.O.  Box  2108 
Carbondale,  IL  62902 
Pre-employment  drug  screen  required. 

EOEM/F 


NEWS  WRITER 

The  University  of  Florida,  HSC,  Office  of 
Public  Information  seeks  a  news  writer. 
Duties  include  research/feature  writing  to 
copy  editing  to  media  relations.  Experience 
in  science/health-related  writing  highly  de¬ 
sirable.  Master’s  degree  in  an  appropriate 
area  of  specialization  or  a  Bachelor’s  degree 
in  same  and  two  years  of  full-time,  ap¬ 
propriate  experience.  Send  cover  letter  and 
resume  referencing  position  #882149  to 
Melissa  Curry,  Personnel,  P.O.  Box 
115002,  Gainesville.  FL  32611.  Fax  to 
(352)  392-7094  or  E-mail  MS  Word  docu¬ 
ments  to  melissa-curry@ufl.edu.  Deadline 
to  apply  is  October  31,  2001.  AA/EA/EEO 


REGIONAL  REPORTER 

The  Great  Falls  Tribune,  a  Pulitzer-Prize  win¬ 
ning  newspaper  in  the  heart  of  Montana,  is 
seeking  a  reporter  for  its  Havre  Bureau  to 
cover  regional  news  and  agriculture  for 
northern  Montana.  The  Tribune  is  a  33,000 
circulation  Gannett  daily.  Candidates  should 
have  at  least  two  years  of  newspaper  re¬ 
porting  experience  and  be  able  to  juggle 
projects  and  breaking  news.  Please  send 
cover  letter,  resume  and  clips  to:  Jim 
Strauss,  Executive  Editor,  P.O.  Box  5468, 
Great  Falls,  MT  59403. 


SEEKING  CANDIDATE  for  editorial  position 
on  a  monthly  trade  magazine  serving  the 
retail  design  industry.  Strong  organizational 
skills  required.  Also  some  feature  and  de¬ 
partment  writing,  copy  editing,  production 
duties,  and  support  for  web  and  conference 
activities.  Must  possess  attention  to  detail 
and  desire  to  learn  the  marketplace  we 
serve.  Excellent  editing  and  proofreading 
skills  preferred;  strong  writing  would  be  a 
bonus.  Looking  for  3-5  years  publication  ex¬ 
perience,  preferably  on  magazines  or  news¬ 
papers.  Excellent  benefit  package.  Send  re¬ 
sume  and  3-5  writing  samples  to: 

Human  Resources,  ST  Publications  Inc. 
407  Gilbert  Avenue,  Cincinnati,  OH  45202 


EDITORIAL 


SPORTS  EDITOR  needed  for  a  20,000  cir¬ 
culation  7  day  PM  paper  in  a  college  town 
in  Zone  5.  Must  be  a  leader,  creative  and 
know  how  to  make  the  sports  section  ap¬ 
peal  to  all  readers.  A  great  opportunity  for 
an  editor  or  assistant  editor  ready  to  move 
to  the  top  spot.  Family-owned  paper  with 
good  benefits  and  salary.  Send  resume  to: 

Box  2358,  Editor  &  Publisher 
770  Broadway,  7th  FL,  NY,  NY  10003 


SPORTS  EDITOR 

The  Corpus  Christ!  Caller-Times,  a  Scripps 
Howard  newspaper  on  Texas’  Gulf  Coast,  is 
looking  for  an  innovative  sports  editor  to 
lead  its  12-person  staff.  The  Caller-Times,  a 
63,000  daily  (80,000  Sunday)  offers  com¬ 
petitive  salary,  excellent  benefits  and  a  re¬ 
location  allowance.  Contact:  Libby  Averyt, 
Managing  Editor,  P.O.  Box  9136,  Corpus 
Christ!,  TX,  78469. 


I  WRITER 

UPMC  Health  Plan,  a  division  of  the 
world-class  University  of  Pittsburgh  Medical 
Center  Health  System,  is  seeking  a  report¬ 
er/researcher/writer  to  write  and  produce 
its  communications  with  physicians,  hospi¬ 
tals,  and  other  medical  providers.  You  will 
have  an  opportunity  to  use  all  the  skills  you 
developed  in  newspapers  -  interviewing,  re-  ' 
porting,  writing  and  editing  -  along  with  be-  j 
ing  part  of  a  very  creative  and  collaborative 
team. 

j  The  ideal  candidate  will  have  a  minimum  of 
five  years  of  daily  newspaper  experience  as 
[  a  reporter,  with  proven  and  demonstrable 
I  abilities  in  researching,  reporting  and 
writing.  Copy  editing  and  desk  experience  a 
plus,  but  not  required.  To  apply,  tell  us  in  a 
letter  why  you  would  be  the  best  candidate. 
Include  a  resume  and  six  of  your  best  clips 
-  clips  that  not  only  show  your  writing  ability 
but  also  your  interviewing  skills  and  repor¬ 
ting  expertise. 

We  offer  an  opportunity  to  work  at  the  na-  , 
tion’s  fourth  fastest-growing  HMD.  UPMC 
Health  Plan  operates  unlike  any  other  HMD  - 
we  are  partners  with  the  physicians  and 
hospitals  who  provide  services  and  our  mis¬ 
sion  requires  us  to  focus  on  serving  the 
needs  of  our  members.  Besides  excellent 
pay  and  benefits,  you’ll  have  the 
opportunity  to  work  at  a  dynamic  and  grow¬ 
ing  organization  located  in  one  of  the  coun¬ 
try’s  most  livable  (and  affordable)  cities  - 
Pittsburgh.  Send  your  materials  to: 

Dave  Mastovich,  UPMC  Health  Plan 
One  Chatham  Center,  112  Washington  PI. 

Pittsburgh.  PA  15219 
No  phone  calls,  please 


WEEKLY  EDITOR  NEEDED 
Perfect  opportunity  for  recent  graduate  or 
general  assignment  reporter  to  learn  the 
ropes!  The  Redfield  Press,  a  weekly  news¬ 
paper  in  rural  South  Dakota,  is  currently 
seeking  a  full-time  editor  to  join  its  staff. 
Duties  include  writing,  editing,  and  paginat¬ 
ing  newspaper  using  QuarkXPress.  Great 
benefits.  Salary  approximately  $18K. Please 
apply  to:  Stacey  Creecy,  Corporate  Recruit¬ 
er,  P.O.  Box  1278,  Huron,  SD  57350  or 
send  resume  to:SNCemail@aol.com  or  FAX: 

(605)  353-7436 


EDITORIAL 


THE  BUSINESS  JOURNAL  in  fast-growing 
Northeast  Florida  seeks  an  experienced, 
ambitious  and  caring  managing  editor  to 
run  a  14-member  newsroom.  If  you  want  to 
be  the  best  and  work  for  the  best.  E-mail  a 
resume  and  cover  letter  to  Editor  Boaz  Dvir 
at  bdvir@bizjournals.com. 


MARKET  DEVELOPMENT 


MARKET  DEVELOPMENT  EXECUTIVES 
Gannett  Co.,  Inc.,  the  leader  in  international 
news  and  information,  is  accepting  applica¬ 
tions  from  seasoned  professionals  to  fill 
Market  Development  executive  and  man¬ 
agement  roles  (marketing  communications, 
research)  within  our  newspaper  division. 
Candidates  must  have  a  stellar  track  record 
for  increasing  circulation  and  advertising 
sales,  readership,  customer  satisfaction 
and  retention.  Strong  leadership  and  com¬ 
munication  talents  coupled  with  analytical 
and  strategic  skills  are  essential.  Gannett 
offers  excellent  compensation  and  benefits 
packages,  including  medical,  dental,  life 
insurance,  retirement,  and  401(k). 

If  you  are  team-oriented  and  motivated 
towards  forwarding  your  career  in  the 
newspaper  industry,  please  E-mail  resume, 
references,  salary  history  and  work 
samples  to: 

Seth  Arsenault.  Manager/Recruiting 
Gannett  Co.,  Inc. 

E-mail:  sarsenau@gcil.gannett.com 


PRESSROOM 


PRINTING  OPERATIONS  MANAGER 
Regional  metropolitan  newspaper  is  looking 
for  a  quality-conscious,  hands-on  highly  ex¬ 
perienced  manager  for  its  press 
operations.  Responsibilities  include  all  print¬ 
ing,  plate  room,  and  warehouse  manage¬ 
ment.  Manager  will  be  responsible  for  all 
quality,  productivity,  and  financial  matters 
in  the  department. 

Qualifications  include  ten  or  more  years  in  a 
metropolitan  daily.  Offset  experience  re¬ 
quired.  Successful  candidate  will  have  ex¬ 
cellent  oral  and  written  communication,  and 
computer  skills,  and  experience  with  budg¬ 
eting  and  preparing  financial  projections. 
Position  offers  an  excellent  compensation 
package  including  a  matching  401(k)  plan, 
medical,  dental,  vision,  life  insurance,  and 
long-term  care  insurance.  Mail  resume  and 
salary  requirements  in  confidence  to: 

Box  2340,  Editor  &  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


"One  of  the  hartlest  thing.s  in  life  is  having 
wortls  in  yt)ur  art  that  yt)u  can't  utter." 

-James  Earl  Jones,  actor,  1993 
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www.editorandpublisher.com 


Phone:  1-888-825-9149  CLASSIFIED  ADVERTISIN 

Q  Fax :  (646)  654-5312 

MGOLDEN(g  EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM 

•  HPREUSS@EDITORANDPUBLISHER.COM 

ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
Experienced  publisher  seeking  new  chal¬ 
lenge.  Over  25  years  of  experience  in  all 
facets  of  newspapers:  Advertising,  Circula¬ 
tion,  Editorial  and  Pre-Press.  Designed  and 
ran  central  web-printing  plant.  High  energy, 
self  starter  who  consistently  produced  very 
profitable  award  winning  newspapers. 

Tel.  (401)  783T)077 
Or  E-mail:  rickwilsonl3@home.com 

VERSATILE  PUBLISHING  VET  seeks  new  as- 
signment  in  AZ,  FL  or  CA  or  nearby  regions. 
Background  includes  success  with  new 
product  launch,  circ,  edit  and  design, 
PR/community  relations,  NTR  development, 
marketing,  ad  sales  and  general  mgmt. 
High  energy,  project  leader.  Interested  in 
niche  pubs,  association  development.  Can 
be  on  the  job  in  30  days.  $70K-i-. 

E-mail:  mrktwhiz@aol.com. 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR.  20  years  of  major 
market  experience  including  New  York.  A 
proven,  goal  oriented  competitor  with  ex¬ 
cellent  staff  building  skills.  Best  candidate 
for  Zones  2,  3  and  4.  Call  (610)  872-1793 
or  E-mail  at:  robwest55@home.com. 

S^ES  TEAM  FALLING  ASLEEP? 
Seasoned  Ad  Director/Publisher  will  put  the 
fire  back.  20  plus  years  in  the  business 
paid/free  weeklies,  shoppers,  start-ups, 
magazine  publishing.  Tel.  (561)  716-3328 
Or  E-mail:  sunpub@bellsouth.net 


CIRCULATION 


CONTAGIOUS  ENERGY  AND  ENTHUSIASM 
Repeatedly  honored  achiever.  1983  USA 
Today  Launch  Team  vet  and  subsequent 
long  time  Circulation  Manager,  now  seeking 
new  challenges,  rewarding  opportunity 
leading  small  group  or  within  corporate 
structure.  All  areas  considered.  Reply  to 
Box  2314,  Editor  &  Publisher,  770  Broad¬ 
way,  7th  Floor,  New  York,  NY  10003. 


EXPERIENCED  hands-on  CIRCULATOR  avail- 
1  able  immediately  in  eastern  Zone  2. 

Phone/Fax  (631)  588-2735 

_ EDITORIAL _ 

AUTO  BEAT  GONE  FLAT? 

Detroit  writer  available  for  hire/freelance 
(313)277-1770  autoreporter@aol.com 

_ MARKETING _ 

EXPERIENCED  research  professional  seeks 
senior  position  with  publication  group.  20 
years  magazine  research  from  provider 
side.  E-mail:  tlannan@bigfoot.com 

,  _ PHOTOGRAPHY _  | 

I  ENTRY  LEVEL  PHOTOGRAPHY  position.  Col- 
j  lege  photography  degree.  Lab  experience, 
j  Good  writing  skills.  Portfolio  available.  John 
I  Adams,  3327  Hoyt  Ave.  #13,  Everett,  Wa. 
98201. 


-CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editorandpublisher.com - 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 
LINE  AD  RATES 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11.70 

2  weeks . 

. $11.85 

2  weeks . . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $  9.00 

4  weeks . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks . 

. $  8.40 

12  weeks . . 

. $  6.80 

26  weeks . . 

. $  7.50 

26  weeks . 

. $  5.95 

39  weeks . 

. $  7.25 

39  weeks . 

. $  5.60 

52  weeks . 

. $  6.90 

52  weeks  . 

. $  5.25 

BLIND  BOXES:  $25  per  insertion:  cx}unts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  othenwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  a  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $139 

12  weeks  . 

.  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks  . 

.  $120 

39  weeks  .... 

.  $  97 

4  weeks . 

.  $115 

52  weeks . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  vvww.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpubllsher.com 

MKHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  +  WESTERN  US.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  ALL  OTHER  CATEGORIES) 


www.editorandpublisher.com 
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MARKET  PROFILE 


Houston,  we  have  a  pro  team;  Astros  no  longer  roam  home  to  the  Astrodome,  but  Enron  Field 


Energy  aplenty 


Hearst’s  'Chronicle'  is  one  big  paper,  even  by  Texas  standards 


BY  EILEEN  DAVIS  HUDSON  AND  MARK  FITZGERALD 

T’s  NOT  AS  IF  Houston  is  profiting  from  misfortune 


I  exactly,  but  the  biggest  city  in  Texas  has  certainly  been  on 
a  strange  lucky  streak  lately. 

The  energy  price  spikes  that  jolted  the  Midwest  and 
Northeast  last  winter  —  and  announced  the  first  hints  of 
an  economic  slowdown  —  were  good  news  for  Houston’s  oil  and 
energy  businesses,  led  by  such  giants  as  Enron  Corp.,  Reliant  ^ 
Energy  Inc.,  and  the  El  Paso  Corp.  In  June,  Tropical  Storm 

Allison  wreaked  havoc  on  Houston,  The  Sept.  11  terrorist  attacks,  how- 

dumping  an  astounding  28  inches  of  water,  -  ever,  present  Houston  with  its  biggest 
costing  the  market  an  estimated  $4.88  '  economic  challenge  so  far  this  year.  ^ 

billion  in  damage,  and  killing  22  people.  Yet  Soon  after  the  attacks.  Continental  „ 


Focus  ON 


Compaq  Computer  Corp.  —  the  market’s 
third-biggest  employer,  with  about  11,000 
staffers  —  almost  certainly  will  result  in 
bruising  job  cuts. 

Despite  these  blows,  and  the  new  con¬ 
sumer  jitters  they  have  brought,  local  media 
players  expect  Houston  will  continue  to 

prevail.  “I  think  - 

we’re  going  to 
stem  the  tide 
here,”  said  Leo 
DeLeon,  presi¬ 
dent  of  Boone 
DeLeon  Communications  Inc.  “Houston 
has  been  able  to  diversify  to  the  point 
where  a  lot  of  media  is  flourishing.  It  is  a 
consistent  market,  and  I’d  rather  see  that 
consistency  than  any  of  those  high  peaks 
or  valleys  experienced  in  other  markets.” 

DeLeon’s  agency  work  reflects  that 
diversity,  with  clients  ranging  from 
petrochemical  industries  to  non-profit 
institutions.  It  has  a  growing  Spanish- 
language  component,  which  includes 
the  Spanish-language  marketing  for 
the  Houston  Astros  baseball  team. 

One  fact  of  life  in  the  market,  DeLeon 
noted,  is  the  dominance  of  the  Hearst 
Corp.’s  Houston  Chronicle,  the  largest 
paper  in  Texas  and  the  city’s  only  English- 
language  daily. 

“Let’s  put  it  this  way,  you  can’t  buy 
around  it,”  DeLeon  said.  Houston  is  what 
he  calls  a  “well-valued”  market  —  “not 
cheap  and  not  expensive”  —  and  the 
Chronicle  reflects  that  pricing.  More  than 
a  half  decade  ago,  when  William  Dean 
Singleton  pulled  the  plug  on  the  rival 
Houston  Post,  the  Chronicle  hiked  its  rates 
as  much  as  40%.  Since  then,  DeLeon  said, 
“Their  rates  are  well-placed,  definitely. 
They’re  more  expensive,  but  then  again, 
they  deliver.” 

In  general,  though,  media  buyers  do  not 
consider  Houston  a  particularly  strong 
market  for  newspapers.  Only  42%  of  the 
population  reads  a  daily  pajier,  well  below 
the  average  of  53%  in  the  top  50  markets. 


AD  SPENDING  BY  MEDIA 

HOUSTON  . . .  . 


in  many  ways  the  storm  fueled  the 
local  economy,  setting  off  a  construction 
boom  and  retail  surge  as  residents  were 
forced  to  replace  their  ruined  homes, 
furnishings,  and  belongings. 


Airlines  —  Houston’s  second-largest 
employer  with  some  16,000  workers 
—joined  other  airlines  in  announcing 
huge  layoffs.  And  Hewlett-Packard 
Co.’s  announced  acquisition  of 


Spot  TV 

Local  Newspaper 
Spot  Radio 
Outdoor 
FSI  Coupon* 


iAN.-DEC.  2000 
$517,974,561 
$389,226,560 
$156,452,490 
$35,901,364 
$15,220,000 


JAN.-DEC.  1999 
$500,915,518 
$441,589,410 
$144,721,430 
$33,314,188 
$14,444,150 


Local  Sunday 
Supplement 


Total 

*Ap|ilies  to  packaged  goods  only 


$2,533,620 

$1,117,308,595 


$2,631,250 

$1,137,615,946 


Source:  Nielsen  Mcnitor-Plus 
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MARKET  PRO  FI  I.  E 


NEWSPAPERS: 


Total  newspaper  ad  spending  in  the  market 
declined  almost  12%  last  year,  to  $389.2 
million,  according  to  Nielsen  Monitor-Plus. 

For  the  six  months  ended  last  March, 
the  Chronicles  daily  circulation  averaged 
545,066,  a  1.5%  decline  from  the  same 
period  a  year  earlier.  Sunday  circulation 
averaged  737,626,  a  1.4%  drop.  Despite 
the  Chronicle's  large  circulation,  the  paper 
has  a  relatively  low  market  penetration 
of  just  under  31%  on  its  home  turf  in 
Harris  County,  according  to  the  Audit 
Bureau  of  Circulations. 

The  Chronicle  has  made  several  changes 
in  recent  months,  primarily  in  response  to 
a  readership  study.  The  paper  now  includes 
at  least  one  staff-written  local  obituary  per 
day,  usually  focusing  on  people  who  were 
not  public  figures.  There  are  more  Page 
One  enterprise  stories  on  health,  fitness, 
medicine,  lifestyle, 
and  education  topics. 

In  July,  the  Chroni¬ 
cle  invited  Hispanic 
community  leaders 
over  to  discuss  the 
papers  coverage  of 
issues  important  to 
Hispanic  readers. 

Chronicle  Managing 
Editor  Tommy  Miller 
said  the  discussion 
generated  “eight  to  10 
good  story  ideas”  and 
a  stepped-up  effort  to 
hire  a  regular  colum¬ 
nist  to  cover  the  Hispanic  community.  The 
paper  plans  to  conduct  such  roundtable 
discussions  with  community  groups  at  least 
three  times  a  year.  The  next,  slated  for  this 
month,  will  focus  on  women.  Miller  said. 

The  Chronicle  has  expanded  its  coverage 
of  Mexico  and  Latin  America.  Reporter 
Jena  Moreno,  who  was  on  the  business 
staff  in  Houston,  is  now  based  in  Mexico 
City,  focusing  on  economic  and  business 
issues.  The  paper  also  opened  a  Latin 
America  bureau  in  Bogota,  Colombia. 

Despite  the  growth  of  Houston’s 
Hispanic  community,  the  market  is  not 
targeted  in  proportion  to  it  numbers,  said 
DeLeon.  Radio  has  been  the  strongest 
medium  pulling  Hispanic  numbers,  but 
the  inauguration  in  1995  of  the  26,000- 
paid  circulation  El  Dia,  the  market’s  first 
Spanish-language  daily,  has  helped  all 
Hispanic  print  in  Houston,  DeLeon  said. 
“El  Dia  has  really  made  the  market  grow 
up  even  more,”  he  said. 

No  less  than  six  weeklies,  nearly  all  of 
them  fi^  distribution,  serve  the  Spanish- 


language  market,  including  the  77,000- 
distribution  La  Vbz  de  Houston-,  the  fi^- 
distribution  ElMexica;  and  the  sports- 
oriented  Enfoque  Deportivo,  a  biweekly 
that  claims  20,000-copy  distribution. 

Houston’s  African-American  community 
accounts  for  about  25%  of  the  market’s 
population.  Black  Enterprise  magazine 
this  summer  rated  Houston  as  the  number 
one  city  for  African  Americans  to  live, 
work,  and  play.  Houston  is  home  to  a 
black-weekly  newspaper  competition 
that  is  among  the  liveliest  in  the  nation. 

Black  newspapers  are  well-established  in 
Houston,  with  the  30,000-paid  circulation 
Houston  Informer  ^  Texas  Freeman  dating 
back  to  1893  and  the  30,000-paid  circula¬ 
tion  Houston  Defender  established  in  1930. 
The  41-year-old  Forward  Times  has  an 
audited  paid  circulation  of 64,580  and 


THE  ABCS 

Harris  County:  1,190,931  Households 

Daily 

Circulation 

Sunday 

Circulation 

Daily  Market 
Penetration 

Sunday  Market 
Penetration 

Houston  Chronicle 

Montgomery  County:  109,575  Households 

366,651 

497,935 

30.8% 

41.8% 

Courier,  Conroe 

10,862 

12,174 

9.9% 

11.1% 

Houston  Chronicle 

Port  Bend  County:  114,822  Households 

42,181 

56,843 

38.5% 

51.9% 

Houston  Chronicle 

Brazoria  County;  82,626  Households 

36,659 

47,267 

31.9% 

41.2% 

The  Brazosport  Facts,  Clute 

16,631 

17,681 

20.1% 

21.4% 

Houston  Chronicle 

Source:  Audit  Bureau  of  Circulations 

18,492 

26,133 

22.4% 

31.6% 

the  Houston  Metro  Weekender,  a  relative 
youngster  that  dates  back  only  to  1973, 
distributes  73,500  copies  every  Friday. 

A  rising  contender  for  market  leadership, 
however,  is  also  the  newcomer  among 
black  vieeVIies.  African  American  News  ^ 
Issues,  established  in  1996,  distributes  some 
340,000  copies  throughout  the  Southwest, 
including  65,000  in  Houston’s  northwest¬ 
ern  neighborhoods  and  close-in  suburbs. 

Houston  Press,  a  New  Times  Inc.  paper, 
has  the  alternative  newspaper  market  to 
itself  The  Press  distributes  115,000  copies 
each  Thursday. 

Tuning  in  and  turning  off 

So  far  this  year,  the  resilient  nature  of 
Houston’s  economy  has  generated  strong 
demand  for  inventory  on  the  market’s 
broadcast  TV  stations.  Ken  Bielicki,  vice 
president  and  group  media  director  at 
Fogarty  Klein  Monroe,  a  local  ad  agency, 
said  some  advertisers  have  been  surprised 
that  spot  TV  rates  in  Houston  are  not 
nearly  as  negotiable  as  they  are  in  many 


other  markets.  “One  of  the  things  that  we’ve 
been  struggling  with  [is  that]  this  market 
has  not  been  as  soft  as  others,”  Bielicki  said. 

While  local  TV  inventory  has  been  tight, 
business  has  been  a  bit  slower  this  year 
for  the  Houston-Galveston  radio  market, 
the  lOth-largest  in  the  country  according 
to  Arbitron.  “Radio  is  a  little  bit  soft  right 
now  —  some  stations  that  are  normally 
sold  out  £U’e  not,”  said  Grace  Roman, 
media  director  with  Love  Advertising. 

The  local  radio  scene  is  dominated  by 
Clear  Channel  Communications,  whose 
eight  stations  generated  nearly  $129 
million  in  revenue  last  year,  representing 
a  38.4%  market  share,  according  to  BIA 
Financial  Network. 

The  Houston  market  has  a  young  and 
diverse  population  for  radio  programmers 
and  advertisers  to  target.  About  35%  of 
residents  are  aged  18-24,  while 
another  44%  are  35-54,  according 
to  Sceu-borough  Research.  The 
market  is  also  about  22%  Hispanic 
and  17%  African  American. 

Houston’s  broadcast  TV  market 
ranks  11th  in  the  United  States 
with  1.7  million  TV  households, 
according  to  Nielsen  Media 
Research.  Tom  Ehlmann,  vice 
president  and  general  manager 
of  KHWB-TV,  Tribune  Broadcast¬ 
ing’s  WB  affiliate,  said  he  expects 
the  city’s  growth  to  propel  it  into 
the  top  10  in  the  next  year  or  two. 

The  local  TV  news  race,  long 
dominated  by  ABC-owned-and-operated 
KTRK-TV,  has  evolved  into  a  three-way 
competition  that  includes  Belo’s  CBS 
affiliate,  KHOU-TV,  and  Post-Newsweek 
Stations  Inc.’s  NBC  affiliate,  KPRC-TV. 

KTRK  remains  the  market’s  top  biller, 
generating  an  estimated  $90.2  million 
in  revenue  in  2000,  according  to  BIA. 
KHOU  was  a  close  second,  with  $86.3 
million.  KHOU  came  out  on  top  in  all 
three  evening  and  late-news  time  periods 
in  the  July  Nielsen  sweeps  ratings.  It  has 
won  numerous  journalism  awards  over 
the  last  year  honoring  the  work  of  its 
11  News  Defenders  investigative  team. 

KHOU-parent  Belo  is  partnering  with 
Time  Warner  Cable,  the  market’s  largest  ca¬ 
ble  operator,  to  create  Houston’s  first 
24-hour  local  cable  news  network,  which 
they  plan  on  launch  in  2002. 

Cable  TV  penetration  in  Houston  is 
relatively  low.  Only  58  %  of  the  market 
is  connected  to  cable,  well  belnw'  the  73% 
average  for  the  country’s  top  50  markets, 
according  to  Scarborough.  [1 
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Graphic  arts  giant  buys  biggest  rival  in  the  newspaper  market 


BY  JIM  ROSENBERG 


By  \TiAR-END,  THE  LARGEST  NAME  IN  CONVENTIONAL  AND 

digital  imaging  expects  to  own  the  biggest  supplier  of 
output  systems  to  U.S.  daily  newspapers  and  a  major 
prepress  competitor  worldwide.  Headquartered  in 
Mortsel,  Belgium,  with  22,000  employees  in  40 
countries  and  $4.86  billion  in  sales  last  year,  Agfa-Gevaert  N.V.  has 
reached  a  definitive  agreement  to  buy  all  outstanding  common 
stock  of  Autologic  Information  International  Inc.  through  a  newly 
formed  subsidiary  of  Agfa  Corp.,  Ridgefield  Park,  N.  J. 

Autologic,  based  in  Thousand  Oaks,  “Strategically,  it  makes  sense,”  said  Barrj' 

Calif.,  employs  370  people  in  eight  coun-  Truitt,  Autologic’s  front-end  business  s>'s- 


Autologic,  based  in  Thousand  Oaks, 
Calif,  employs  370  people  in  eight  coun¬ 
tries  and  has  distributors  in  others.  Sales 
totalled  $81  million  last  year  for  hardware 
and  software  related  to  imagesetting, 
platesetting,  proofing,  communications, 
storage,  and  workflow  products. 

A  former  Autologic  staffer  was  not 
surprised  by  its  sale,  pointing  to  today’s 
“razor-thin”  profits  in  prepress  sv'stems. 
Asking  not  to  be  named,  he  said  most  of 
the  executives  will  do  well  “because  they’ve 
been  sitting  on  that  stock  for  a  long  time.” 
Autologic  .stock  had  been  trading  at  less 
than  half  Agfa’s  $7.127-per-share  offer. 

Autologic  President  Al  Brunner  was 
unable  to  discuss  the  agreement  during  the 
quiet  period  preceding  the  proposed  pur¬ 
chase.  Others  close  to  the  company  various¬ 
ly  attributed  the  decision  to 
DIADEM  executives  and/or 

■hphhhh  majority  shareholder  Volt 
KiUl&LJJU  Information  Sciences. 


terns  director.  With  newspapers  a  small 
number  of  all  possible  Agfa  customers. 
Autologic’s  market  share  may  have 
mattered  most.  “That  was  the  philosophy 
when  people  tried  to  acquire  Atex,”  replied 
Truitt,  a  former  Atex  manager.  But  the 
nature  of  those  relatively  few  customers’ 
business  is  such  that  they  consume  huge 
volumes  of  film,  plates,  and  processing 
chemistries  —  which  Agfa  sells. 

Estimates  of  North  American  market 
share  among  midsize  to  metro  dailies  range 
from  40%  to  65%  for  Autologic  to  under 
10%  for  Agfa,  which  claims  about  20% 
of  all  the  market’s  prepress  customers. 

Agfa,  30%-owned  by  German  chemical 
company  Bayer,  supplies  imaging  hard¬ 
ware,  software,  and  consumables  for  the 
graphic  arts,  medical,  testing,  motion 
picture,  and  other  markets.  Its  Graphic  Sys¬ 
tems  Business  Group  focuses  on  commer- 


Autologic® 


compugraphic' 


Autologic 

Information 

International 


AGFA 


cial,  newspaper,  and  packaging  printers. 

“Autologic’s  customers,  products,  and 
resources  fit  perfectly  with  our  strategic  ob¬ 
jectives,”  said  Agfa  CEO  Ludo  Verhoeven. 
Most  Autologic  products  have  an  Agfa 
counterpart;  how  much  overlap  Agfa  will 
tolerate  remains  to  be  seen.  Announcing 
the  agreement,  Agfa  had  only  praise  for  the 
reputation  of  Autologic’s  equipment  and 
the  numbers  and  loyalty  of  its  customers. 

Agfa  Senior  Vice  President  of  Strategic 
Marketing  and  Business  Development  Eti¬ 
enne  Van  Damme  said  decisions  on  com¬ 
peting  products  will  result  from  “deeper 
evaluation”  after  the  sale  is  completed. 
Eventually,  he  said,  products  may  combine 
the  best  of  Autologic  and  Agfa  technologies. 

Until  three  or  four  years  ago.  Autologic 
was  Agfa’s  largest  original-equipment-man¬ 
ufacturer  (OEM)  customer  for 
imagesetters,  said  Van  Damme,  adding  that 
Autologic  also  used  Agfa-Monotype  screen¬ 
ing  technology.  While  Agfa’s  distribution 
of  Monotype  Systems  Inc.’s  Pantara  62 
imagesetter  to  U.S.  newspapers  remains 
in  force,  said  Van  Damme,  with  other 
suppliers  “that  agreement  is  going  to  come 
to  an  end  in  all  likelihood.”  For  raster  image 
processing,  “obviously.  Harlequin  has  been 
a  de  facto  success  for  newspaper  applica¬ 
tions,”  he  said,  referring  to  Autologic’s  use  of 
PostScript  softw'are  developed  by  the  Glob¬ 
al  Graphics  subsidiaiy;  Agfa,  however,  li¬ 
censes  Adobe  Systems’  PostScript.  “We 
haven’t  made  a  firm  decision  which  way 
we’ll  go,”  said  Van  Damme,  adding  that 
neither  Harlequin  nor  Adobe  had  reacted 
to  the  pending  acquisition,  and  that  both 
companies’  products  may  be  retained. 

Autologic  APS  machines  long  dominated 
the  industry.  The  latest,  its  3850  imagers, 
were  an  early  and  a  sustained  success  and 
a  platform  for  its  newspapers  computer-to- 
plate  business.  Like  Agfa’s  Polaris  plateset- 
ter  for  newspapers,  it  is  a  flatbed  device. 

The  3850  was  developed  almost  10  years 
ago  by  longtime  competitor  Information 
International  Inc.  (triple-I).  By  1996,  Auto¬ 
logic  merged  with  triple-I,  which  earlier 
acquired  color  recorder  maker  Diadem 
and  output  interface  developer  Xitron.  For 
a  while,  the  3850  was  made  and  sold  by 
ECRM,  with  which 
HOECHST  PRINTING  both  triple-I  and  Auto- 

PRODUCTS  BUSINESS  logic  had  OEM  deals 

and  which  remains  a 

MONOTYPE  TYPOGRAPHY  major  competitor.  [1 
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Adds  35 features 
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Gordon  Kirkland  is  pictured  on  site. 

“I’m  not  envisioning  this  will  become 
a  multimillion-dollar  enterprise,”  said 
Kirkland,  47,  who  worked  in  marketing 
before  becoming  a  columnist.  He  founded 
At  Large  in  1996  to  distribute  his  “Gordon 
Kirkland  At  Large”  family-humor  column 
before  expanding  his  syndicate’s  roster 
starting  in  April. 

The  20  or  so  At  Large  coliunns  cover 
such  topics  as  business,  health,  parenting, 
pets,  politics,  religion,  seniors,  technology-, 
and  travel.  There’s  also  a  column  written 
from  a  gay  perspective,  and  about  15 
cartoon  features. 

Six  of  At  Large’s  columnists  and  cartoon¬ 
ists  are  Canadian,  while  the  others  are  from 
the  United  States. 

So  far,  more  than  70  newspapers  take 
one  or  more  of  the  syndicate’s  offerings 
(which  can  be  seen  at  http://www.atlarge 
features.com).  Given  that  the  just-signed 
“Ask  Anne  and  Nan”  had  200-plus  clients 
via  United  Media’s  Newspaper  Enterprise 
Association  package,  even  maintaining 
some  of  those  papers  will  significantly 
increase  At  Large’s  reach. 

“We  have  a  saying  here,”  reported 
Kirkland:  “‘If  we’re  not  careful,  this 
could  be  a  success!’”  1 


How  the  Canada-based  syndicate  is  expanding  while 
the  belts  of  most  newspapers  are  tightening 

BY  DAVE  ASTOR 

AS  SYNDICATES  STRUGGLE  DURING  THESE  WEAK  Eco¬ 
nomic  times,  the  roster  of  a  Pitt  Meadows,  British 
Columbia,  distributor  has  grown  from  one  to  more 
than  35  features  since  April.  What’s  going  on  here? 
At  Large  Features  Syndicate  President  and  Senior 
Editor  Gordon  Kirkland  said  a  number  of  newspapers,  especially 
smaller  ones,  have  told  him  they  want  something  different  from 
what  the  major  syndicates  offer.  “They  don’t  want  to  look  identical 
to  the  paper  30  miles  down  the  road,”  he  observed. 

But  these  papers,  Kirkland  added,  plowed  “five  figures”  of  his  own  savings 

’t  thrilled  with  the  logistics  involved  in  into  At  Large,  said  he  won’t  turn  a  profit 


aren 

receiving  work  from,  and  sending  payments 
to,  various  self-syndicated  creators.  “They 
want  different  stuff  than  their  competitors, 
but  from  one  source,”  said  Kirkland,  whose 
roster  consists  of  many  people  who  w-ere 
formerly  self-syndicated. 

So,  the  need  for  a  company  like  At  Large 
may  be  there,  but  how-  can  it  make  enough 
money  in  this  economy?  Kirkland,  who 


Mr. Tracy!  Vbgot anu  idea]  Right  nowY  I  \  Vo’ want 
who  done  murdered  J I  suspect  /  spect  \  Rufus  ai 
my  unde  f  !  /  you’ll  3o€l  t’ 


Creator  now  working  on  teeth  three 

aOVi  "rlrinTI  i  continue 

l/Vr  JL  1/  to  work  on  cartooning 

and  a  dentist  ’’tS.gbackhi. 

So  WHAT  CAREER  DO  YOU  PURSUE  dental  licensc  wasn’t 

after  your  comic  leaves  syndication?  easy.  “I  had  to  take  all  the  boards  over 
How  about  dentistry?  again,  and  it  was  brutal,”  Kohlsaat  said. 

That’s  what  Peter  Kohlsaat  is  returning 
to  after  deciding  that  his  15-year-old 
“Single  Slices”  panel  wasn’t  earning 
enough  money  to  make  it  worth  his  while. 

But  the  Tribune  Media  Services  creator 


cartoon  detective  in  an  OcL  4-30  sequence 
of  “Gasoline  Alley.” 

Tribune  Media  Services  syndicates 
both  “Gasoline  Alley”  and  “Dick  Thicy,” 
which  Chester  Gould  started  on  Oct  4, 
1931.  It’s  now  done  by  Michael  Kilian 
and  Dick  Locher. 


Dick  Tracy  at  the  crime 

SCENE  IN  ANOTHER  COMIC 
To  mark  the  70th  anniversary  of  “Dick 
TVacy,”  Jim  Scancarelli  has  placed  the 
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et  cetera  . . . 

The  weather  channel  (http:// 

Weather.com)  is  expanding  its  interna¬ 
tional  presence  this  fall  in  Brazil,  Mexico, 
Argentina,  France,  and  Germany.  TWC  is 
also  launching  a  desktop  application  that  will 
provide  forecasts  for  more  than  77,000 
locations  worldwide.  The  Weather  Channel 
Newspaper  Service  provides  content  to  64 
U.S.  papers. ...  Weather  Underground 
(http://wunderground.com)  is  offering  up-to- 
the-minute  weather  maps  for  the  Mideast.  ... 
Former  syndicated  editorial  cartoonist  Lou 
Grant,  who  was  with  The  Oakland  (Calif.) 
Tribune  from  1954  to  1986,  died  at  the  age 
of  81.  ...  United  Feature  Syndicate  took  over 
distribution  of  the  “Spooner”  comic  by  Ted 
Dawson,  who  had  been  with  Tribune  Media 
Services  (TMS).  ...  “Rhymes  With 
Orange"  cartoonist  Hilary  Price  of  King 
Features  Syndicate  has  revised  and  expanded 
her  Web  site  (http://www.rhymeswith 
orange.com). ...  David  Rosenberg  joined 
TMS  as  sales  manager  for  Knight  Riooer/ 
Tribune  Information  Services.  He  previously 
handled  ad  sales  for  the  Chicago  Tribune’s 


SYNDICATES 


TV  Week  magazine.  ...  Rose  McAllister 
joined  King  as  promotion  manager  in  the 
advertising  and  public  relations  department. 
...  In  addition  to  its  three  Christmas  pack¬ 
ages,  Copley  News  Service  is  offering  a 
package  of  eight  color-holiday  images.  ... 
Clients  of  Mildred  Culp's  Passage  Media- 
distributed  “WorkWise”  column  and  “Work- 
Wise”  streaming  audio  offering  can  run  both 
features  together  online,  like  The  Knoxville 
(Tenn.)  News-Sentinel  (http://www.knox 
careers.com).  ...  “Families  Today”  columnist 
Dr.  T.  Berry  Brazelton  of  the  New  York  Times 
Syndicate  coauthored  a  new  book  about  the 
preschool  to  first-grade  years  called  “Touch- 
points  Three  to  Six”  (Perseus). ...  Online 
syndicator  Clickability  launched  CMPublish, 
a  content-management  system. ...  “Urban 
Philosophy,”  a  comic  by  R.A.  Sirgiovanni, 
is  being  syndicated  in  English  and  Spanish. 
It  stars  a  streetwise,  good-intentioned  char¬ 
acter  named  Faboo.  For  more  information, 
call  516-933-4000.  ...  Accuweather.  com 
visitors  who  view  the  site  from  areas  where 
the  local  forecast  is  40  degrees  or  below  will 
receive  a  text  link  for  Visit  Florida,  which 
promotes  tourism  in  the  “Sunshine  State.” 


Whether  you’re  running, 
skiing,  hiking  or  writing, 
if  you  use  GORE-TEX®  fabric 
correctly,  we’ll  all  feel 
comfortable. 

GORE-TEX*  fabric  is  the  original  waterproof/breathable 
fabric  that  revolutionized  the  outdoor  sportswear  mar¬ 
ket,  and  it’s  now  used  in  many  industrial  and  medical 
applications,  too. 

GORE-TEX  should  never  stand  alone.  Always  use  it 
to  modify  a  noun,  such  as  GORE-TEX*  fabric,  GO^-TEX* 
gloves,  GORE-TEX*  outerwear. 

Your  comfort  is  what  our  remarkable  fabric  is  all 
about.  So  please  keep  us  comfortable  by  using  our 
trademark  correctly.  _ 


GORE-TEX®  is  a 

registered  trademark  of 
W.  L.  Gore  &  Associates,  Inc. 
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Creative  Technologies 
Worldwide 


Charles  Schulz  biography 

AND  MUSEUM  IN  THE  WORKS 
A  HarperCollins  biography  of  late 
“Peanuts”  creator  Charles  Schulz  of 
United  Media  is  slated  to  appear  in 
2006.  The  author  is  David  Michaelis, 
biographer  of  artist 
N.C.  Wyeth. 

Also,  the  Charles  \ 

M.  Schulz  Museum  S  *  0  i 

(http://www  ^  / 

.charlesmschulz  ^  ^ 

museum.org)  is 

slated  to  open  \  \ 

next  spring  in 

Santa  Rosa,  _  l' 

CAIR  OFFERS  COMMENTARY 
FROM  Muslim  perspective 

The  Washington-based  C!ouncil  on 
American-Islamic  Relations  (CAIR) 
has  launched  a  syndicate  offering 
commentary  on  political,  social, 
and  religious  issues  from  a  Muslim 
perspective. 

“For  too  long,  the  Muslim  viewpoint 
has  been  largely  missing  from  opinion 
and  editorial  pages  in  North  America,” 
said  CAIR  Communications  Director 
Ibrahim  Hooper. 

Mag  CANS  columnist  for 
CONTROVERSIAL  COMMENTS 
Ann  Coulter,  conservative  waiter  for 
Universal  Press  Syndicate,  was  axed 
as  a  contributing  editor  of  National 
Review  magazine  after  some  incendiary 
column  comments,  according  to  The 
Washington  Post’s  Howard  Kurtz. 

Writing  about  those  behind  the 
Sept.  11  attacks,  (Coulter  said,  among 
other  things:  “We  should  invade  their 
countries,  kill  their  leaders,  and  convert 
them  to  Christianity.” 

NEA  WILL  BE  SYNDICATING 
CONSERVATIVE  COLUMNIST 
Diana  West,  conservative  columnist 
for  The  Washington  Times,  has  entered 
syndication  via  United  Media’s 
Newspaper  Enterprise  Association. 

SHNS  ROSTER  GROWS  WITH 
NEW  ‘Yard  Smart’  column 

“Yard  Smart,”  a  weekly  column  by 
horticulturist  and  landscape  architect 
Maureen  Gilmer,  is  being  offered  by 
Scripps  Howard  News  Service. 
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Parvaz,  before  getting  pushed  in  front  of  truck 


Cloak  and  daggers 


In  the  days  since  Sept.  11,  many  reporters 
have  wondered  what  it  must  mean  to  be 
Muslim  in  America,  in  light  of  hate  crimes 
directed  against  them  across  the  United 
States.  Dorothy  Parvaz,  a  lifestyles  reporter 
for  the  Seattle  Post-Intelligencer,  didn't  have 
to  tax  her  imagination  so  much,  as  she  grew 
up  as  a  practicing  Muslim  in  Iran.  To  take  this 
a  step  further,  however,  she  donned  an  Islamic 
hijaab  —  a  full  body  cloak  and  scarf  —  and 
walked  around  Seattle  for  three  days,  took 
a  train,  and  even  a  flight. 

Writing  in  her  paper  last  Monday  she 
revealed  that  on  the  first  day,  while  waiting 
for  a  light  to  change,  a  man  behind  her 
pushed  her  in  front  of  a  moving  car  —  which 
fortunately  was  able  to  stop  in  time.  This 
was  by  far  the  worst  thing  that  happened  to 
her  but  even  a  “walk  around  the  block  became 
a  psychological  minefield,”  and  everywhere 
she  was  met  with  “uneasy  glances.”  But 
ultimately  she  was  reassured  “by  the  good” 
in  most  people.  And  she  had  to  laugh  when 
a  boy  in  a  “Wassup?”  T-shirt  asked  her, 

“Who  is  this  Allah  guy,  anyway?” 

Reader  response  to  Parvaz’s  story  (more 
than  200  e-mails  and  phone  calls),  has  been 
“overwhelmingly”  favorable,  she  told  E&P. 
“People  seemed  to  have  gained  something 
positive  from  the  story.”  —  Greg  Mitchell 

Two  shots  and  a  chaser 

The  Newseum  is  looking  for  newspaper 
artifacts  from  Sept.  11.  The  New  York  Times 
is  donating  a  crushed  newspaper  box  from  the 
World  Trade  Center. ...  A  classic  New  York  Post 
banner  hed  for  last  week’s  story  on  vultures 
selling  ash  from  the  twin  towers  site  to  victims’ 
families;  “Ash-holes!”  ...  Apparently,  like 
Lazarus,  irony  and  triteness  are  back  from  the 
dead,  judging  by  a  New  York  Times  front-page 
headline  last  Thursday:  “In  little  time,  pop 
culture  is  almost  back  to  normal.”  —  G.M. 
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HOTTYPE 

_ THE  BEST  —  AND  REST  —  OF  THE  PRESS 

“77?r  press  is  probctblij  about  to  face  the  most  severe 
and  eonfbuuding  test  of  its  mission  in  a  free  soeietij." 

-  MICHAEL  GETLER,  “THE  WASHINGTON  POST” 


Photo  of  the  week 
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MOISES  SAMAN,  NEWSDAY,  MELVILLE,  N.Y.,  OCT.  2 

YOU  MIGHT  CALL  IT  “GOING  TO  EXTREMES.”  TwO  WEEKS 

after  the  Sept.  11  terrorist  attacks,  photographer  Moises 
Saman  arrived  at  an  Afghan  refugee  camp  in  Quetta,  a 
Pakistani  border  town  where  hundreds  have  fled  fearing  a  war. 
Refugees,  like  this  girl  eating  an  apple,  arrive  only  after  “crossing  on 
horseback  through  bleak  terrain”  or  paying  smugglers  to  hide  them 
“among  boxes  of  French  cologne  and  AK-47  rifles,”  Saman  reported. 
Then  they  face  “baton-wielding  Pakistani  border  guards.”  —  G.M. 
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Eth  ics  Comer 


DIE  NEW  COLLEGE  TRY 

Today’s  campus  protesters  don’t  want  to  discuss  potentially 
controversial  issues  —  they  want  to  suppress  them 


The  students  squeezed  into  the  lobby  of  The 
Daily  Californian.  They  chanted  anti-racism  slogans 
and  banged  their  fists  on  the  newsroom  walls,  their 
numbers  growing  through  the  evening  hours  until  the 
entrance  to  the  newspaper  was  sealed  off. 

They  were  there  to  bring  American  journalism  to  justice  and  force 
the  independent  student  newspaper  at  the  University  of  California  at 
Berkeley  to  apologize  for  running  what  they  saw  as  a  hate  crime  of  a 
cartoon  that  indicted  all  Muslims  and  Arabs  for  the  terrorist  attacks 

on  the  World  Trade  Center  and  Pentagon,  conservative  columnist  David  Horowitz 

“It  was  frightening,”  said  Californian  had  argued  in  a  paid  ad  that  reparations 
editor  Janny  Hu  of  the  Sept.  18  siege  of  her  for  slavery  in  America  was  racist, 

office.  “I  wouldn’t  have  called  campus  But  the  young  journalists  were  not  about 

police  otherwise.  They  were  trying  to  I  to  back  down  on  their  principles  this  time 

intimidate  us.  The  only  way  we  could  clear  I  eiround.  They  now  understood  that  news 
them  out  was  to  have  them  arrested.”  i  organizations  don’t  have  to  beg  forgiveness 

But  since  this  was  Berkelev  —  _  for  the  opinions  they  publish. 

So  even  though  they  had  to  call 
the  cops  to  keep  the  mob  away, 
they  refused  to  apologize. 

It  was  obvious  the  cartoon 
was  not  an  indictment  of  a 
people,  but  of  Osama  bin  Laden 
and  his  terrorist  network.  The 
cartoon  showed  two  turbaned 
followers  of  bin  Laden  in  the 
devil’s  palm,  amid  the  flames 
of  hell,  a  flight  manual  at  their 
scarily  like  the  anti-American  feet,  celebrating  the  suicide 

rallies  in  the  Middle  East  —  would  not  cost  missions  that  had  taken  so  many  lives, 
them  a  single  night  in  jail.  “We  made  it  to  paradise,”  said  one.  “Now 

Police  sources  concede  the  Alameda  we  will  meet  Allah,  and  be  fed  grapes,  and 

County  district  attome>'’s  office  will  dismiss  !  be  serviced  by  70  virgin  women.” 
the  charges  rather  than  be  seen  prosecuting  i  Ironically,  Darrin  Bell,  a  26-year-old 
students  for  anti-social  political  behavior.  African-American  graduate  of  Berkeley 

With  nothing  to  worry  about,  it  was  no  who  drew  the  bin  Laden  cartoon,  is  a 

wonder  the  protesters  thought  the  paper  favorite  of  the  Muslim  and  Arab  students 

would  be  terrorized  into  a  published  apolo-  who  would  have  censored  him. 

gy.  They  knew  The  Daily  Californian  had  “It’s  usually  white  people  who  are  offend- 

apologized  the  previous  academic  year  after  ed  by  my  cartoons,”  Bell  said.  “I  was  proud 


on  the  World  Trade  Center  and  Pentagon. 

“It  was  fnghtening,”  said  Californian 
editor  Janny  Hu  of  the  Sept.  18  siege  of  her 
office.  “I  wouldn’t  have  called  campus 
police  otherwise.  They  were  trying  to 
intimidate  us.  The  only  way  we  could  clear 
them  out  was  to  have  them  arrested.” 

But  since  this  was  Berkeley  —  _ 

where  violent  dissent  is  viewed 
as  a  civil  right  —  university 
officials  had  the  campus  police 
only  2UTest  the  protesters  who 
volunteered  to  be  taken  into 
custody  and  allowed  the  leaders 
of  the  wall  bangers  to  leave. 

The  17  who  were  charged 
were  given  desk  citations  for 
trespassing  and  sent  home 
knowing  that  their  behavior  — 
scarily  like  the  anti-American 
rallies  in  the  Middle  East  —  would  not  cost 
them  a  single  night  in  jail. 

Police  sources  concede  the  Alameda 
County  district  attome>'’s  office  will  dismiss 
the  charges  rather  than  be  seen  prosecuting 
students  for  anti-social  political  behavior. 

With  nothing  to  worry  about,  it  was  no 
wonder  the  protesters  thought  the  paper 
would  be  terrorized  into  a  published  apolo¬ 
gy.  They  knew  The  Daily  Californian  had 
apologized  the  previous  academic  year  after 


j  of  those  kids  at  the  Californian.  They  were 
faced  with  100  people  and  didn’t  back 
I  down.  They  learned  a  lot  about  free  speech 
I  since  the  Horowitz  ad.” 

Even  though  The  Daily  Californian 
found  its  backbone,  the  wall-banging  pro¬ 
testers  seemed  to  have  won  the  propaganda 
war,  thanks  to  The  Associated  Press.  The 
wire  story  of  the  protests  emphasized  the 
charge  that  the  cartoon  was  racist,  never 
reported  the  cartoonist  was  black,  and 
minimized  the  assault  on  the  paper.  And 
,  the  Muslim  students  acknowledged  their 
newsroom  invasion  had  gone  over  the  line. 

!  “They  were  scared,”  admitted  Basim 
;  Elkarra,  the  22-year-old  president  of  the 
Muslim  Students  Union.  “They  wouldn’t 
even  come  out  to  talk  to  us.  Now  they  have 
I  a  cop  at  their  door.  We  were  shocked  that 
our  own  school  newspaper  would  do  this 
to  us.  You  would  never  see  them  do  that 
'  kind  of  thing  to  a  Jewish  group.  That 
cartoon  wasn’t  an  example  of  free  speech. 

It  is  hate  speech.” 

'  The  story  of  how  university  officials  let 

;  Elkarra  and  the  other  leaders  of  the  Arab 
!  student  groups  escape  from  The  Daily 
\  Californian's  lobby  without  paying  even 
j  a  minimal  disciplinaiy  price  for  their 
behavior  has  never  been  told. 

“They  said  they  were  leaving  because 
i  they  felt  it  would  be  bad  public  relations  for 
them  to  be  arrested,”  e^qilained  Janny  Hu. 
“People  around  here  love  to  talk  about  fi^- 
dom  and  how  we  are  so  open.  But  if  some¬ 
one  expresses  an  opinion  that  is  different 
than  their  own  we  have  problems.” 

Still  Hu  understood  her  Arab  student 
!  readers  would  recoil  in  shock  to  any  picture 
I  that  would  connect  them  to  the  horrors 
!  of  the  Sept.  11  holocaust.  “They  felt  we 
were  encouraging  attacks  against  Arabs,” 
she  said. 

But  Berkeley  students  —  especially  those 
on  visas  from  countries  with  repressive 
regimes  —  must  understand  that  America 
!  is  not  Iran  or  Saudi  Arabia,  where  joumal- 
i  ists  are  jailed  for  expressing  an  opinion. 

This  country  thrives  on  assimilation.  It  is 
a  place  where  AfHcan-American  cartoonists 
like  Darrin  Bell  are  encouraged  to  express 
themselves  in  black  and  white  without 
worrying  about  the  consequences.  It  is  not 
a  training  ground  for  First  Amendment 
terrorists.  And  Berkeley,  of  all  places, 

!  should  know  that.  (1 
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